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VOICE of the TRADE 


A CAUTION on contests! Before 
proceeding with the final form of 
any contest, it is well to submit 
the plans of it to the postal authori- 
ties for approval. Postal regula- 
tions are very strict on the use of 





lotteries; and mailing privileges 
may be denied if they violate the 
law. It is particularly necessary to 
check the advertising for it may 
involve the second-class privilege 
of the publisher. When the post- 
master gives you an QO. K. then 
you know that the contest is with 
the full consent of Uncle Sam. 


* * * 


ER OBERT and Benjamin Jacobson 
were spotlighted at the dinner and 
dance of the Jacobson Brothers 
Employees’ Association held at the 
Park Central Hotel in New York 
a Sunday ago. It was a grand 
party, with sixty employees and 
twice that number of guests; and 
stretched into the morning. 

We all need a sense of propor- 
tion. We find two alert and inde- 
pendent partners operating four 
stores in the Bronx. A similar busi- 
ness laid down in any other part 
of the country would be most con- 
spicuous, but because Jacobson 


Brothers Exquisite Footwear, Inc., 
is in a borough of 1,250,000 peo- 
ple, you may overlook its size in 
relation to its setting. The em- 
ployees, through their association, 
not only promote friendships, but 
aid the sick and distressed in the 
general welfare of all the members. 
A number of manufacturers were 
in complimentary attendance at the 
affair, which was the fourth an- 
nual. 

One of the clerk philosophers 
wrote the following for the pro- 
gram: 


“Make yourself an honest 
man, and then you may be sure 
there is one rascal less in the 
world. The eyes of a man are 
of no use without the observing 
powers. If you must kill time, 
why not try working it to death. 
Kind words are worth much 
and cost little. The man who 
saves money these days isn’t a 
miser, he’s a wizard.” 

* * * 


ALFRED VAMOS, who has con- 
tributed much to footwear fashion, 
originally in Vienna and Paris and 
for a full generation in New York, 
addressed the editor of Life maga- 
zine as follows: 
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“A rather elaborate article in 
your issue of February 7 dealing 
with the shoe industry includes a 
statement that ‘Most women’s shoe 
styles originate in Europe.’ This 





statement is not only incorrect but 
it is a regrettable reflection on the 
creative ability and ingenuity of 
those men and women who have 
made America the unquestioned 
world leader as originator of styles 
in women’s footwear. The best 
proof of that statement which I can 
offer is the easily ascertained fact 
that for several years now the lead- 
ing shoe manufacturers of Europe 
send representatives to New York 
at the opening of each season, to 
select American styles as leaders 
for their lines. 

“Furthermore, and another eas- 
ily ascertained fact, is the steadily 
growing demand in Europe for the 
products of the outstanding Ameri- 
can style creators. Many American 
shoe factories are enjoying a stead- 
ily expanding European business, 
while every visitor to London or 
Paris is probably aware of the out- 
standing success of American shoes 
in fit and fashion abroad. 

“As another example of the pre- 
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dominant position which the Amer- 
ican women’s shoe industry now 
occupies, I might mention that with- 
in the last couple of years leading 
manufacturers of England visited 
this country with the expressed 
intention of purchasing a complete 
line of American lasts to take the 
place of their own products. 

“Since I have been in the busi- 
ness of designing women’s shoes for 
nearly thirty years and have the 
privilege of including among my 
customers the best known style 
manufacturers in America, I feel 
that I am justified in registering 
my emphatic dissent to the state- 
ment in your article. It may be true 
that American women still prize a 
Paris label on their dresses or hats, 
but it is most decidedly untrue that 
they have the same prejudice when 
it comes to their shoes. My cus- 
tomers, every season, include a 
score or more of representatives 
from leading European shoe manu- 
facturers and they certainly do not 
pay three or four times European 
prices in order to obtain copies of 
European models. I am quite will- 
ing to admit that there are a certain 
number of extreme styles imported 
each season from Paris and Vienna, 
but these are genuine freaks in the 
style world, bought for promotional 
purposes and have little or no bear- 
ing on the true style trends which, 
I repeat, are created and dictated 
by America.” 








"THE Enna Jettick clock, dominat- 
ing Bryant Square and facing 42nd 
Street, New York, is getting to be 
a New York institution for time. 
The following letter was received 
by Dunn-McCarthy at Auburn, 
New York: 

“Dear Enna Jettick: We are a 
group of seventeen girls and we 
all wear Enna Jettick shoes. As 
you can see by the letterhead, we 
live at 55th Street, and we’re on 
the twelfth floor facing south. We 
live by your clock. A few days ago 
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AMERICAN 


LEATHER 
OPENING 

MARCH 

28-29 

















—Comes soon the Style Conference 
and the Official Opening of Amer- 
ican Leathers for Autumn and 
Winter 1938 

—The date is March 28-29, and the 
ot Waldorf-Astoria, New York 

ity. 


— "Timing" an event is of paramount . 


importance in these days of rapid- 
fire changes. 

—And the last week in March seems 
a most appropriate time to con- 
sider Fall styles and introduce to 
the shoe manufacturers and retail 
merchants of America the new 
tannages and the many novel and 
intriguing colors for Fall footwear. 

—Consensus of opinion points to a 
smart revival of business for the 
second half of this year. 

—So in all gnewnge attend- 
ance at this year's Official Open- 
ing will be of record proportions, 
bringing together the “blue 
bloods" of the entire shoe and 
leather industry. 


—lIt's always a swanky affair. 


» OT ey = ea 


President 





your clock was not working and 
we were all late to work in our 
Enna Jettick shoes . . . all seventeen 
of us. Please, please, dear Enna 
Jettick, won’t you keep your clock 
going correctly. . . .” 

So, as a consequence, an organi- 
zation is employed to check the 
clock morning and night; the ad- 
vertising agency checks it noon 
time; and the clock becomes a most 
constant advertising contact. 

* * * 


WERTHEIM & CO., New York 
City, in a study of hide prices 
issued February 16th, said: 

“We believe that the year 1938 
has the possibilities of marking the 
beginning of a major upward move- 


ment in hides. It is very difficult 
to forecast the extent or the time 
of this rise. However, this study 
is an attempt to analyze some of 
the more important factors in- 
volved, which are as follows: 

“(1) The supply of hides as in- 
dicated by cattle slaughter and hide 
imports. 

“(2) The demand for hides as 
indicated by shoe production. 

“(3) The world level of basic 
commodity prices. 

“(4) The price of gold. 

“As the factual study herein con- 
tained indicates, we believe that 
the price of hides over the next 
year will appreciate. If the gen- 
eral level of commodity prices 
should advance, the rise in the price 
of hides could be accentuated.” 

* * * 


SIXTEEN new states considered 
sales tax bills during 1937. Only 
one bill became law. Kansas 
passed a 2 per cent sales tax law 
which became effective on June 1, 
1937. The Maine legislature also 
passed a 1 per cent retail sales tax, 
subject to public referendum, but 
the bill was rejected at an election 
held August 16, 1937. None of the 
other states got their bills through 
their legislatures. 

With the addition of Kansas dur- 
ing 1937, the total number of states 
with sales taxes at the end of the 
year was 23, as follows: Alabama, 
Arizona, Arkansas, California, Col- 
orado, Illinois, Indiana, Iowa, Kan- 
sas, Louisiana, Michigan, Missis- 


sippi, Missouri, New Mexico, North 





Carolina, North Dakota, Ohio, 
Oklahoma, South Dakota, Utah, 
Washington, West Virginia, Wyo- 
ming. 

All but three of the existing sales 
taxes were amended in some way 
during 1937. The use of tokens for 
collecting the tax in the lower 
brackets was authorized in nine 
states during 1937. Of the eight 
remaining states, all except Indi- 
ana collect the tax from the con- 
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sumer according to a bracket sched- 
ule which begins with a one-cent 
tax. The Indiana gross income tax 
is covered by the retailer in his 
mark-up. 

* * * 


IDUNCAN PRICE, editor of the 
Retail News Review, Washington, 
D. C., says: 

“Belief is general in Congress 
that something fundamental must 
be done to break the recession. 
Strongly suggested that expendi- 
tures of billion dollars through 
WPA within next few months 
might stimulate buying among peo- 
ple . . . who need and don’t have 
purchasing power . . . people who 
place money quickly into channels 
of trade and distribution . . . also 
suggested by inflationary adherents 
that money should be obtained 
through issuance of currency based 
on idle and unused gold now in 
Treasury . . . which amounts to 
more than billion dollars. . . 
pointed out by advocates that gov- 
ernment now has two dollars in 
gold for every dollar in circulation 

. . no country on earth has ever 
claimed that gold base of more 
than 40 per cent needed.” 


* 





* 





* 


THE Tariff Commission rejected 
the request of three New England 
congressmen who sought to obtain 
for public scrutiny the results of 
the shoe production cost study 
made by Commission experts in 
Czechoslovakia. 

Edith Nourse Rogers of Massa- 
chusetts, Clyde H. Smith of Maine 
and Arthur H. Jenks of New Hamp- 
shire — all Republicans — said the 
committee on Reciprocity Informa- 
tion had declined to recommend 
that the pending reciprocal trade 
agreement with Czechoslovakia be 
delayed until shoe manufacturers 
had sent their own investigators to 
make a supplemental study of for- 
eign production costs. 

Previously the congressmen, as 
well as members of the shoe indus- 
try, had asked that negotiations be 
delayed pending the completion of 
the Tariff Commission study on 
Czechoslovakian production costs. 
That study, now completed, was the 
one which the three representatives 


1938 


sought to have opened for public 
inspection. 

Further action is planned to de- 
lay negotiations, Mrs. Rogers said. 
From other sources it was learned 
that irrespective of the action taken 
on the reciprocal trade agreement 
with Czechoslovakia the saturation 
point had been reached in foreign 
shoe imports and that domestic 
manufacturers anticipating a great- 
er flood of imports had nothing to 
fear in that direction. 

* * * 


BRICE-O’NEILL started a National 
Fashion Contest on February 28, 
to continue until April 11, 1938. 
The contest has been checked by 
the post office and properly ap- 
proved. 

The idea back of it is six photo- 
graphs of women and twelve pairs 
of shoes, to reconcile in fashion, 
line and design with the costumes. 
Customers get blanks and bulletins 
from their shoe store, so that they 
can answer: “What Shoe Would 
You Choose To Wear With What 
Costume?” Some 300,000 contest 
blanks are being distributed. There 


are no box tops nor facsimiles 
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needed. Nothing to buy. The con- 
lest is just a test of fashion skills. 
Only one blank may be entered by 
any contestant and no purchase re- 
quired. There will be $2,000 in 
cash prizes awarded, ranging from 
$500 to $5. 


It appears to be a “natural.” 


* * * 


$6IT is an irksome thing to be in 


debt.” George Washington 
* * * 

**COLORCODE,” the amazing new 

device for instantaneous, exact 


transmission of color by Trans- 
atlantic Cables or Telegraph, is now 
in active operation. In less time 
than it takes to tell, a new fashion 
color, introduced at the Paris Open- 
ings, can be flashed across the At- 
lantic by means of a simplified 
system of code letters, and this ma- 
chine. It is the invention of How- 
ard Ketcham, Color Engineer, who 
has worked for ten years to perfect 
this method of accurately transmit- 
ting over 300,000 visible colors. 
Its practical application to fashion 
merchandising is being worked out 
by a selected group of fashion ad- 
visors, manufacturers and retailers. 











"Dad retired from shoe retailing two years ago, but he always sits on his old fitting stool 
when he is reading the latest Boot & Shoe Recorder.” 


































































































































































































































































































































sos FEET IN ACTION 
NEED SHOES THAT FIT! 
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A DANCING FANTASY 
Built on Healthy Feet 


Opposite page, National Foot 
Health Week poster design, 
reduced in size. 
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more. This glamorous creature, who 
trained so hard and spent so many tiring 
hours, like so many trained soldiers of the 
Czar, this girl who was the toast of Paris 
and Vienna, and the favorite subject of 
that magnifieant draftsman, Degas, has be- 
come a “regular gal.” She may have plenty 
of glamour left, but gone are the bulgy toe 
dancer’s legs and the bunchy toes of yester- 
day's ballerina. The customer today ex- 
pects a whole lot more, and graceful legs 
and healthy, beautiful feet are essentials to 
a well-paid dancing position. The world is 
starved for glamour and beauty, and a 
dancer who doesn’t have everything soon 
finds herself answering chorus calls, 


The ballet dancer of yesterday is no 
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StroDghs peautifal Feet 


AT the cross-roads of the world, on the East side -of 
Times Square stands the International Casino to which 
the whole world comes to be entertained and to whose 
stage Messrs. Pierre Sandrini of Bal Tabarin, and 
Jacques Charles of Moulin Rouge, both famous Paris 
clubs in their own right, have attracted the most beauti- 
ful girls in the world. Girls from Paris, girls from 
Vienna, and girls from Salt Lake City, here nightly 
some 85 of them stage two long revues, and if you 
don’t think it is quite a job to keep them healthy, 
happy and dancing, you’re very much mistaken. The 
show must go on and each night at 6:45 curtain call 
must not find any girl with tired, aching feet, or weary, 
swollen leg muscles. 

To Miss Ava Robbins, ballet mistress and assistant 





to Messrs. Sandrini and Charles, falls the tremendous 
task of having these 85 girls on their toes and smiling 
when the curtain goes up. Miss Robbins is a great be- 
liever in foot health, and a pioneer in foot health work 
in the theatrical profession. She is a technician be- 
lieving that fundamental ballet training is essential to 
all forms of dancing, that is why she says, “regardless 
whether a girl is doing ballet, acrobatic or tap work, 
the trained dancer stands out, and ballet work helps the 
girls to stand the strain of two long and exacting 
shows.” 

Many trained ballet dancers find their way into 
acrobatic and tap work because ballet is such a splen- 
did foundation for all sorts of dancing, but they must 
have beautiful legs and strong, healthy, normal feet. 






























Reeorder Candid Camera 


Goes to the International Casino in Search of 


If their early training has been of the correct sort they 
usually have these necessary adjuncts. “And,” says 
Miss Robbins, “contrary to the general belief, the medi- 
cal” profession holds no objection to ballet work, par- 
ticularly for the strengthening of the muscles and de- 
veloping the longitudinal arch.” 

Body health is reflected in foot health, and the ex- 
ercise routine of the girls at the International Casino 
consists of the accepted classical exercises, as well as 
enforced periods of walking. Miss Robbins’ girls are 


encouraged to do as much walking as their crowded 


daily routine will permit. She is a strong believer in 
sturdy shoes, with low heels for walking and off-stage 
hours; “you see,” she says, “when a girl’s toes have 
been forced into the narrow confines of the ballet shoe 
or tap clog, it requires a maximum amount of space 
in off-stage hours to regain their normal position.” 

She insists on her girls wearing a good quality shoe, 
“even though,” as she puts it, “they have to skimp on 
other things.” It is a very happy and remarkable thing 
that these girls appreciate the fact that after all they 
make their living by their feet, and take such good care 
of them. In a few cases it takes an admonition to 
the girls, that high heels and short vamps may result 
in foot troubles and nervous conditions, both of which 
a professional dancer dreads. 

This is a revue of all nations and back stage, before 
curtain call, there is a constant chatter of foreign 
tongues. Just where the position of the American girl 





Beautiful Feet 


eeee 
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may be in this beauty scale is difficult to say, but they 
suffer nothing by comparison with the foreign girls in 
the beauty and perfection of their feet. The camera 
is a more severe critic of the human foot than any man’s 
eye. So many faults and blemishes which lose them- 
selves in the warm, flesh tones when reduced to hard 
black and white, stand out in glaring imperfection. A 
good-looking foot in a photograph must be very close 
to perfection itself, but says Miss Robbins, ,“‘many feet 
that do pass the critical eye of the most exacting camera 
will not pass the trials, wear and tear of two long 
shows, and it is a healthy foot indeed, that 
looks as well coming out of a ballet or tap 
shoe in the wee small hours of the morning, as 


it would going into it for the first show.” 



































Mark this date 


MIAY 2 to 7 is Foot Health Week. 

For the tenth consecutive Spring, Boot AnD SHOE 
RECORDER announces the approach of the annual event 
that has become one of the outstanding successes of 
cooperative promotion. Year after year, the importance 
of this outstanding event has never faltered. This year’s 
promotion will be still bigger and more important for 
several reasons. 

The public’s steadily increasing interest in foot 
health is one reason. It encourages good shoe mer- 
chants the country over to keep up the fight—for 
health education in any form must be a constant effort. 
The need for helping people to realize that in spite of 
economic conditions which compel buying cheaper ap- 
parel, they should wear good shoes, properly fitted, 
for their health’s sake, is as great as ever. Conditions 
within the industry itself demand that responsible shoe 
merchants do their utmost to help the children, par- 
ticularly, to have the protection of shoes properly fitted. 

Another and very gratifying reason for expecting 
much for Foot Health Week, 1938, is the closer-than- 
ever cooperation between leaders among chiropodists, 
podiatrists and shoe retailers, evidenced by their mutual 
selection of May 2 to 7 as the date for this event 
rather than following the fluctuating date of Easter, 
as heretofore. 

Foot doctors and shoe fitters will unite in helping 
the public to increased foot health just when their 
Spring foot troubles make them most receptive. To 


on your calendar 
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R. E. ANDRUSS 










MY GOODNESS, ALICE, - HOW CAN 
YOU KEEP GOING THE WAY YOU DO 7? 
PROPER SHOES, MY DEAR -/ COULD KEEP IT UP 
ALL DAY. YOU COULD TOO, IN CORRECT SHOES 


FEET INACTION NEED SHOES THAT FIT 











further the valuable good-will that comes through bet- 
ter acquaintance, RECORDER suggests that one of the 
first things to consider in planning your cooperative 
program for Foot Health Week is to give a dinner (or 
an informal dinner dance) inviting all the local chi- 
ropodists, podiatrists, and physicians (and their wives). 

Seating arrangements should place four couples at 
each of the tables around the dance floor, if possible. 
Group the guests so that two retailers and two doctors 
are at each table. In smaller cities, where a single 
long table is used, alternate the retailers and doctors, 
and be sure to have your chairman seated away from 
the customary spot at the end of the table. Avoid any- 
thing that savors of patronage or an attempt at assum- 
ing leadership. A good master of ceremonies can do 
a great job at overcoming restraint and creating that 
friendly, informal atmosphere that leads to really get- 
ting together. 
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FOOT HEALTH WEEK... 
FORWARD! 


Awaken the Public Anew to the 

Joys of Foot Health. Unite to Em- 

phasize and Dramatize the Message, 

“FEET IN ACTION NEED SHOES 
THAT FIT.” 


Cartoons like these may be used 
successfully in newspaper adver- 
tisements to promote National 
Foot Health Week and to make the 
public conscious of its aims. 


THE spirit of the affair should be—“We just wanted 
to know you better and have you know us better. We've 
got something up our sleeves, but that must wait until 
later, when you get our second invitation.” The first 
invitations should go to the homes, the second to the 
offices of the doctors invited. The second should say 
that you hope he and his wife enjoyed the party, and 
that now you want to invite him to sit in with your 
group in your first meeting to plan a promotion pro- 
gram for Foot Health Week. 

In many towns acquaintance and understanding al- 
ready exist. It should be encouraged everywhere. In 
most cases a diplomatic start will lead to splendid 
cooperation. Try it. 

Before any further cooperative plans are discussed, 
one exceedingly important point must be emphasized, 
because it requires PROMPT ACTION. 

The shoe stores’ slogan for Foot Health Week will be 


FEET IN ACTION NEED SHOES THAT FIT. 


Except for those few that require unusual sizes, Foot 
Health Week customers will expect you to be ready to 
fit them—especially during the first few days of the 
event. Check up and stock up now. Don’t wait until 
the last minute. Plan to reorder regularly so that May 
2 will find you all set for real business in feature 
shoes. Good in-stock houses will have stocks to meet 
all reasonable demands, but if a lot of stores hold off, 
and thereby create a bulge in demand when it’s too late 











PRETTY LIVELY THIS MORNIN’ ARENT YOU? 
SURE 1AM!-GETTIN’ INTO SHOES THAT FIT 
RIGHT MAKES ME FEEL LIKE STEPPIN’ OUT! 


FEET IN ACTION NEED SHOES THAT FIT 











to get the additional shoes made up, somebody’s going 
to be out of luck. 

Next on the list of things to do to assure a successful 
Foot Health Week promotion is to 


START YOUR PROGRAM NOW! 


Whether you go it alone or join with other stores and 
foot doctors in a cooperative promotion, getting your 
program laid out early and actual work well under way 
before Easter business interrupts, is very important. 

Boot AND SHOE RECORDER offers a comprehensive 
promotion program including suggestions for both 
cooperative groups and individual stores. This first 
installment will be followed by others taking up ad- 
vertising, display and decoration, direct mail and 
radio, contests and other special features that will help 
you in making up a complete, practical program. 

Thanks to the early successes of Foot Health Week, 
cooperative promotions have become so popular among 
shoe stores that today many communities have their 
committees organized. However, for those who may 
not be so fixed, we suggest that the planning and prep- 
aration be carried out under the supervision of a chair- 
man (and assistants if needed) for each major division 
-—all reporting to the general chairman. 

1. General publicity—newspaper articles, radio talks, 
personal talks to classes and clubs. 

2. Newspaper advertising (ads and space). 

[TURN TO PAGE 40, PLEASE] 














Page 20 





BOOT AND SHOE RECORDER, March 5, 1938 


HAREM and HIGHWAY... 


IBEFORE a brilliant gathering of buyers, creators, 
and stylists from all over the United States and Europe, 
Hollywood studio designers displayed their latest crea- 
tions in the Coconut Grove of the Ambassador Hotel, 
Los Angeles. 

This spectacular fashion pageant emphasized two 
definite style trends, which are inspiration for innova- 
tions in shoe and hosiery fields. Brilliance in color, 
Oriental fabric and style was perhaps the most strik- 
ing new fashion note, especially prominent in informal 
and intimate apparel. Second in importance is what 
might be called the “Highwayman” touch, resulting 
from such films as “Wells Fargo,” “The Girl of the 
Golden West” and “Robin Hood,” to which origins of 
present day sports and daytime fashions may be traced. 

The Turkish note and harem accents, which appeared 
in a limited way three years ago, was the most stimu- 
lating in its possibilities for shoes, and trousers 
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Lovely enough for any Sultan's 
Harem is Loretta Young (star of 
Twentieth Century Fox’s “Wife, 
by Doctor and Nurse”), and her taffeta 
WILLYS print hostess pajama shows a 


decided harem influence in its 
of Hollywood trousers fitted closely at the ankles 


and tucked into specially designed 
boots of bright green suede. 


and coat combinations. The use by several of the larg- 
est and most important studios of the upturned pointed- 
toed Turkish slipper of Arabian nights inspiration, 
gives reason for predicting that a new boot and hose 
history is in the making. 

For the boudoir, setting off the full trousered loung- 
ing and hostess attire, with its molded fullness at the 
hips subdued with yards and yards of draped girdle of 
luxurious fabric topped with a long or a short coat, 
Turkish-toed shoes were entirely in keeping. The charm 
and grace of this novel shoe style seems to have enor- 
mous importance for evening wear, even replacing the 
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TWO NEW INFLUENCES 
Out of HOLLYWOOD... 


Wild West, Old West, Highway- 
man, or whatever you may call this 
fashion trend, it is a strong influ- 
ence in some of this season’s out- 
standing shoes, and had its begin- 
ning in recent films of Western 
life. Dorothy Short, soon to ap- 
pear in Paramount’s new Hopalong 
Cassidy thriller . . . “Heart of Ari- 
zona” ...is shown here in a typi- 
eal Western costume. 


toeless and backless sandal. In less extreme mold, it 
can be manipulated to give a new touch to daytime 
shoes. 


With evening costumes, toeless, cut-out sandals are 
still being worn, many of them dyed to match the gown, 
or of gold or silver combinations. For wear with these 
metallic slippers, gold and silver mesh hosiery, both 
wearable and washable, were created. A flamingo red 
chiffon blouse worn with a blue chiffon skirt was a 
very striking combination with red crepe T-strap san- 
dals and Promenade hose of a distinctly blue tone. 
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Wits of Hollywood, noted stocking stylist, interprets exclu- 
sively for the Boot and Shoe Recorder, the Spring Style Pageant 
presented by Hollywood’s foremost motion picture designers 
under the auspices of the Associated Apparel Manufacturers 
of Los Angeles. 


With a gold metallic gown and gold cut-out sandals, 
gold metal mesh hose were featured. 

Patent leather promises to hold more than its usual 
place of importance in Spring footwear, especially with 
shirred patent leather being effectively manipulated in 
the trimming of both evening gowns and daytime 
dresses. Blue and brown were very prominent. Black 
patent leather opera pumps were worn with a dressy 
black bolero suit, Persian trimmed, a red sash and white 
blouse. For this costume a new velvet heeled and seamed 
stocking was developed, the sheen of the foreign fabric 

[TURN TO PAGE 32, PLEASE] 
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“I pledge allegiance to the flag of the United States of 
America 

And to the Republic for which it stands 

One Nation indivisible, with liberty and justice for all.” 


IT is time for America to grow up and be an adult 
nation .. . to cut out its juvenile ways of thinking. . . 
to become realistic instead of romantic. What a lesson 
we have had in the last two weeks, when a tough dic- 
tator can bully the rest of the world and get away with 
a philosophy that may change the entire current of 
history. He as much as said: “Born a German, always 
a German. No matter where you live and where you 
are, your allegiance is to the Fatherland.” And so, 
because there is a sizable proportion of Germans in 
other countries, energetic agents of propaganda en- 
deavor to destroy nationalism and substitute the yoke 
of the dictator. Race makes enemies enough as it is. 
It is not nice to say it, but we are rather a sloppy 
nation when it comes to the subject of allegiance. The 
melting pot still has within it many lumps of humanity 
that refuse to be Americanized, though they enjoy all 
of the freedoms, institutions and opportunities of this 
grand land. In our large cities, masses of foreigners 
still remain foreigners who talk, believe and support 
teachings alien to the United States, even though they 
reap all the benefits of our social and economic systems. 
Just for a point of contrast that comes within our 
own ken. Scarcely a month goes by but what some 
foreign shoe worker comes into our office and desires 
assistance in obtaining a job. It has been our policy 
to ask: “Is it your intention to become an American 
citizen?” and somehow or other that question seems 
to startle them. They generally find employment and 
we see them in shops and stores, enjoying all of the 
blessings of America and the benefits of work and 

wages. 

In the past America has had a lot of patience with 

these adults and has permitted them to remain as for- 

eigners. We have, in a way, encouraged them to remain 

racial by advertising and supporting foreign language 

newspapers. But so many of them consider America 

as a “sucker” land in which to make their little pile 

against the time of returning to the land of their birth. 

Walk through the canyons of New York and other 

-big cities and see and hear for yourself the criticisms 

of the American system by those who think that freedom 

is another word for license. 

I know whereof I speak for I have played a small 
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OUTLOOK 


In Allegiance to America 


By ARTHUR D. ANDERSON 
EDITOR, BOOT AND SHOE RECORDER 


part in the Americanization of immigrants who have 
appreciated the glorious opportunities of America. I 
have sponsored them in the naturalization courts and 
taught the duties of citizenship because I enjoyed the 
work. Those who have accepted America as their land 
are well worth saving, and become respectable and 
substantial Americans . . . they and their children, for 
generations to come. 

I have a feeling that now is a very important 
time in human history to have every man, woman 
and child declare their allegiance. If it is for a 
foreign land and “ism,” let them go at once to the 
land of their selection. Every worker, in every 
shop and store, should be asked to declare his 
allegiance, and the way should be made easy for 
them to take out their first papers if they choose 
to become Americans. 

May I give you some of the experience that American 
men and shoe workers have had in endeavoring to get 
employment in foreign lands. Even in enlightened 
England, capable American shoe workers are invited 
for their talents for a period of six months. If their 
work is important as teachers of shoemaking, the 
permit may be renewed for another six months. It is 
rarely renewed further. In some other foreign coun- 
tries, it is almost impossible for an American to find 
work because the laws and customs of the country 
make it a penalty for aliens to be employed, in any 
capacity. Here in America a foreigner often gets em- 
ployment in preference to an American born. 

With millions of adult foreigners who remain un- 
naturalized within our own country, there is no telling 
what may happen in the future, if foreign allegiance 
becomes a mandate of dictators able to put pressures 
and penalties on families still resident in their home 
lands. It isn’t a case of “viewing with alarm,” but 
rather opening our eyes to the fact that we are in a 
world that is teaching philosophies alien to our own 
cherished liberties and institutions. 

May we quote from B. C. Forbes: 


“America became the most wealthy, the most prosperous 
nation on the face of the earth. Our standards of living became 
the envy of the world. The purchasing power of our 130,000,000 
people became greater than that of the 500,000,000 inhabitants of 
Europe. Nowhere else on earth were so many families able to 
send their children to college—we have 1,250,000 college 

[TURN TO PAGE 42, PLEASE] 
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iT S$ Tht WAY THESE "T Hose dealers who wish to set their 
stores apart from the “general run” will do 

SHOES AREM ADE well to accord thoughtful consideration to 
“LADY-FASHION” li featuring 





the line, 
“\HEEL-CUP” construction. 


“HEEL-CUP” shoes are not “gadget” 
shoes, nor do they represent a theoretical 
“brain storm”. This feature of greater fit- 
ting was developed to meet a very definite 
requirement, and through its outstanding 
retail successes has proved itself decidedly 
practical in a gratifying way. 


Ladies are quick to recognize the com- 
mon-sense features of “HEEL-CUP” shoes. 
Through offering a pleasing assortment of 


x: HEEL-CUP” patterns and with the use of 
2 rey P —_— ‘ : 
te care in properly fitting you will build a 
AS HION H O E S business that is definitely your own. 


The sensational “HEEL-CUP” feature is developed 
around a soft but firm sponge compound unit 
scientifically shaped and placed into proper posi- 
tion to provide a gentle but definite action that: 


@ Automatically supports the arches in a natural way and to the extent of 
normal requirements. 


‘@ The “HEEL-CUP” unit is not intended as a corrective device for use in cases 
of extreme irregularities of the arches, but does definitely assist the normal 
action of the arches, providing relief for quick-tiring feet due to arch strain. 


@ The extreme forepart of the “HEEL-CUP” unit comfortably massages the 
metatarsal structure ofthe foot, thus serving to properly balance the foot 
and as a measure of prevention of the more common foot irregularities. 


@ The extreme after part of the “HEEL-CUP” unit gently recedes to the back 
part of the shoe and forms a cup-like seat for the heel. This feature is de- 
cidedly desirable as the foot is thus “locked” into a “cup” of natural contour 
preventing it from sliding or slipping forward and prevents chafing. 


© post card will bring our salesman to your store. © 


FRIEDMAR-SHELBEY Shank, 


Te on be, PS On, V-S Bee on OF cam © OF 


ST.LOUIS 
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Wolock & Bauer Store recently opened in Chicago 
proves that exclusive business can be made a neighbor- 


hood business with proper merchandise and setting. 








Matching hosiery to shoes is another important service. In 
the background are seen the built-in shoe cases with white 
background created especially for the effective display of 
handbags. In the display case can be found evening bags, 
costume jewelry, and cigarette cases. Left: On comfortable 
salon type chairs customers can view the new shoe styles 
with ease and comfort. On the low mirrored top table are 
placed cigarettes for the convenience of the customer. To 
the extreme right may be seen the custom-made shoe room. 





New Exclusive Shop 
For CHICAGO’S “400” 


IDURING the recent National Shoe Fair in Chicago, 
there was a steady trek of visiting shoe men up Michi- 
gan Avenue to the north end shopping sector for a 
visit to the new Wolock & Bauer shoe salon. Here, 
located at 710 N. Michigan Avenue, they found that 
Maurice Wolock, long a leader in Chicago’s shoe style 
creations, has proved that Chicago can and does rival 
Fifth Avenue when it comes to the salon type stores. 
For here is a shoe store which meets all of the de- 
mand and needs of the exclusive shopping district in 
which it is located. This was a move that had been 
needed in the neighborhood for a long time, but until eee ae ie aie 
Maurice Wolock took the pioneering step, the section Neu aan a ee ames eontase mg teige w 
was without an exclusive shoe store, and except for de- Here a man will work in full view of the customers. 
partments in a few speciality shops, women had to go 
to the Loop for their shoe purchases. the woman shopper finds a shoe pattern she likes and 
This is the section of North Michigan Avenue which orders it in four or five colors and color combinations, 
caters to Chicago’s “400,” to permanent residents of the where she wants shoes, hat, bag, gloves, and belt to 
Drake, Seneca, Knickerbocker, and other exclusive match exactly, where she orders custom-built shoes to 
residential hotels, and to Lake Shore Drive society complement her latest original costume. 
matrons and debutantes. This is a neighborhood where [TURN TO PAGE 40, PLEASE] 
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by 
ALICE MAXWELL APPO 


4—A second shoe in the 

popular combination of 

kid trimmed with baby 

lizard. The high front 

yoke is opened up below 

the two lizard cross-straps. 

2—Navy kid pump given 
interest by its 
trimming details—a flat 
ring of French baby liz- 
ard decorated with porce- 
lain sip a eng in sev- 
eral des of blue. 


5—Important new detail- 
ing, leather “ribbons,” 
used here to trim a sports 

shoe of tan calf. 
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1—Dark rust kid piped 
in blue with butterfly 


bow over instep. 
























All four daytime 
models designed by 
Greco for Henri 


Bendel. 


3—A normal arch and 
heel on a thick sole is 
the newest version of the 
elevated sole, as designed 
by Padova for Schiapar- 
elli and featured in this 
country by Saks-Fifth 
Avenue. 


SHOE FASHION NEWS 
from the PARIS Front 


THICK “underpinnings” for day and evening shoes are 
carrying off novelty honors in Paris footwear. 

Parisians have been stepping out in shoes as flat as 
flounders, apparently high-heeled interiorly but with 
a solid base, and no semblance of a break to indicate 
an arch or mark a heel. New evening sandals launched 
at the dressmakers’ collections are visibly arched and 
heeled, but soled to a thickness ranging anywhere from 
half an inch to three times as much. 

Schiaparelli showed evening sandals on this style, 
designed by Perugia. The thick soles are cork, covered 
with kid, and have the aspect, to use a dressmaking 
term, of being “cut in one” with the kid covered heel. 
Two models of the eight shown feature a double heel, 
one placed in front of the other. 

Above these thick soles, kid straps cross in X fash- 
ion, or one wide band may strap the toe and another 


1. New thick-soled evening sandals have visible 
arch and heel. 

2. Kid and lizard a popular combination. 

3. American lasts strongly favored 

4. Important trimming details include leather 
“ribbons,” fine pipings in contrasting colors, 
and perforations. 

&. Brown and dark reds leading for fall colors, 
with purple navy the dark horse. 

G. Purple and fuchsia high fashion trimming 
colors for spring and fall. 


wrap the ankle held firm by an elastic across the back. 
The most luscious colors go into these thick-soled 
sandals. Chinese green in one model, royal blue in 
[TURN TO PAGE 58, PLEASE] 
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Here’s a sales advantage you can capitalize on! 
... And make it work for you! 


«pyraheel” coverings yas h if fay none who has scuffed her heels (and what woman hasn’t) 
And their Ae : is an active prospect for shoes with scuffless heels. 

Why shouldn’t women want them, when they get such com- 
plete protection against spoiled heels, with all the style and smart- 
ness of Du Pont’s “Pyraheel’’ plastic heel coverings? 

If you’d like to see for yourself how practical these Scuffless 
“Pyraheels” are, ask your manufacturer for shoes with these heels. 
Or write us for sample heels. Do it now—because you'll want 

Scuffless “Pyraheel” on your next order — be- 
cause scuffiess heels make shoe sales easier! 
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hollywood 


footnotes 


Hollywood Puts Metal on Its Shoes... 
Ernst Lubitsch’s 1220-Mile Hike . . . Lynne 
Carver’s Wedding Shoes . . . Rosalind Rus- 
sell’s Cowgirl Cowhide Bag . . . Gail Patrick 
Plays in “Cock and Bull” Sandals . . . Diver- 
sity in Black Achieved by Jayne Regan... 
Fur Buckles for Formal Afternoons... . 
Allan Jones’s Mexican Collection . . . Mary 
Maguire Introduces “Pussy Foot” Boots... 
Margaret Lindsay Carries Her Tees on Her 
Toes ... Diana Lewis’s Empty Bottle Arch 
Remedy . . . Carole Landis Recommends 
Beach Walking . . . Breeches and Puttees 
for Directors .. . New Green Jersey Shoes. 


ooo by hr. t. 


HOLLYWOOD'S latest footnote is wearing evening 
footwear of the same color but a lighter shade than the 
rest of the ensemble and practically all shoes show a 
flash of metal. Olivia de Havilland wears pastel blue 
kidskin sandals with a Copenhgen blue evening gown. 
These sandals are touched off with bindings and buckles 
of silver. Ellen Clancy puts pea-green and gold pumps 
under a Robin Hood green formal. 


¥* * * 


One of Hollywood’s most famous floor pacers is 
Director Ernst Lubitsch. A statistically-minded mem- 
ber of Paramount’s “Bluebeard’s Eighth Wife” com- 
pany estimated that the Director walked a total of 1220 
miles during the filming of the picture, wearing out 
several pairs of shoes in so doing. 


* + * 


Lynne Carver plays all her scenes in “Everybody 
Sing” wearing the same shoes which she wore during 


her recent marriage. 
» * * 


Rosalind Russell has in her wardrobe an interesting - 


bag of cowhide. It is made in the style of a cowgirl’s 
handkerchief tied in typical western fashion and 
trimmed with hobnails. 


Desert colors and togs are foremost in Hollywood’s 
personal wardrobe plans for the moment. Gail Patrick, 
now in Paramount’s “Dangerous To Know,” has a 
collection of smart play costumes with which she is 
wearing. a new desert sandal called “Cock and Bull” 
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Here we have Olympa Bradna looking over a very small part 
of the evening shoes which are racked in the Paramount shoe 
wardrobe department. All these shoes are arranged by sizes 
and by colors. All have been worn some by famous players, 


but most generally by the “bit” and extra people. See if 
you can pick out the pair that Olympa really did select when 
you see her in “Stolen Heaven.” 


after one of the local favorite restaurants. These new 
flat-heeled scandals are of white leather, with a colorful 
rooster’s head painted on one toe and a bull’s head, 
just as colorful, painted on the other. There is a 
calot to match with the animals’ heads on top, and a 
similarly decorated bag. 


* * * 


Jayne Regan, romantic interest of Peter Lorre in 
“Thank You, Mr. Moto” at 20th Century-Fox, matches 
the shoes and belt of her new black duvetyn cocktail 
suit in an interesting manner. Both are of gleaming 
black sequins, the wide belt made entirely of them, the 
black suede sandals having the vamps and straps simi- 
larly embroidered, with the back quarter of the shoe 
and the heel made of fine black suede. 


* * * 


Big buckles of black galyak fur on a pair of black 
suede opera pumps and a wide band of the same fur 
around the wrists of black suede gauntlet gloves is 
something that Louise Hovick thought up as a prac- 
tical novelty. She wears them with a black broadcloth 
suit designed for formal afternoons. 

[TURN TO PAGE 44, PLEASE] 
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Saks Fifth Avenue features blue kid 
shoes in five interesting patterns and 
proclaims them “perfect with your 
navy tailor mades.” 


WITH the advent of March, 
Spring promotions are definitely 
under way. So far as the weather 
goes, they would have been timely 
enough in February, for New York 
and most of the Atlantic seaboard, 
as well as other important retail sec- 
tions of the country experienced a 
mild month, in which the temper- 
ature ranged well above the sea- 
sonal average. Fifth Avenue stores 
and the more advanced New York 
shoe shops have already staged in- 
teresting Spring shoe promotions. 
In Florida and the South generally, 
as well as in southern California 
and the Southwest, Spring promo- 
tion, advertising and the selling of 
Spring shoes are well under way, 
and from now on, clearance sales 
can be expected to give way to 
Spring shoe promotions the country 
over, notwithstanding the fact that 
Easter falls late this year, on 

April 17. 

The Spring promotions to date 
cover a very wide range. In Los 

Angeles, Texas and Florida rather 

extreme styles are being empha- 

sized. For example, Wetherby-Kay- 

ser, Los Angeles, features “The 

Duchess,” a cut-out, open toe criss- 
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SPRING SHOE PROMOTIONS COVER 


WIDE RANGE 


Variety of Styles, Leathers, Colors and Patterns Fea- 


tured in Ads of Retail Stores from Coast to Coast as 


March Ushers in the Spring Selling Season. 


cross pattern, with handbag to 
match, in a variety of leathers, such 
as black patent, black ooze, blue, 
strawberry, beige, brown and multi- 
hued gray ooze. “We toast the 
Duchess” says the ad. “She’s beau- 
tiful, she’s daring, she’s different— 
she’s the Duchess! She’s in a new 
color every day of the week—with 
a few more for Sundays! She clings 
to the curve of the foot like soft 
silk. She comes in every fashion- 
first color and material—and she 
has complementing hand-bags. Meet 
her and she'll be yours.” This shoe 


4 MARSHALL FIELD & CO. 


See ee ee 


Kees, 





You've no idea bow rich and warm and utterly handsome pig- 
skin can be until you've seen this hush new shade uf it... dyed 














A new promotional color in pig- 
skin specially recommended for 
wear with Spring Suits. 


comes with high or Cuban heels and 
is priced at $11.75, with matching 
bags at $7.75. 


IT’s a far cry from Los Angeles 
to Boston, where “Thayer McNeil 
swirls you into Spring with Gabar- 
dine and Patent,” and declares in 
an interesting ad featuring three 
smart styles that “the crisp attrac- 
tiveness of gabardine, combined 
with enlivening patent, is your en- 
tree to Spring charm .. . your care- 
free dismissal of ‘ole man Winter.’ 
All three styles are priced at $15.75 
and there’s a handbag, also of 
gabardine and patent, at $5.00. 

In St. Louis, Famous-Barr Co. 
advertises a squared-off “Softee 
Stroller” as the shoe of the week 
at $6.00, and says of it: “You'll 
want Stroller with Spring suits! 
Lightest, most comfortable walking 
shoe yet. Soft as whipped cream 
in pin-perforated Parisienne-blue or 
black calf, also rust or gray bucko. 
Low, built-up heel and unboxed toe 
on the new-looking square last.” 

“Introducing Shoes by Drell” in 
their New York store, Wanamaker’s 
tells, in an ad in the Times, an in- 
teresting story of custom shoemak- 
ing, as follows: “This is the story of 
a shoemaker who stuck to his last 
and became one of the master 
craftsmen of his time. His career 
started in one of the shoemaking 
guilds of pre-war Europe. He came 
to America, where he soon became 
known as a creative shoe artist. Re- 
cently a famous Parisian bottier 
sent for Drell all the way across the 
Atlantic to help him evolve his new 

[TURN TO PAGE 38, PLEASE] 
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Paris Short wave speaking. 
Lifts and ‘pedestals’ are tops 
in footwear style” 


$4 .80 VELMA— All leathers or fabrics in popular colors. 


For volume buyers only. Four week de- 
LESS 5% livery. 


Hello! 
VOLUME BUYERS! 


Look to Hyde for the outstand- 
ing values in “lift and pedestal” 
patterns. 


CLARISSE—All leathers or fabrics in popular colors. 
$4 Volume buyers only. Four week delivery. 
.80 


LESS 5% 


Hello ! 
SHOE RETAILERS! 


See your wholesaler—or write 
us—for fast-selling numbers in 
the popular “lift and pedestal” 


vogue. 





MALIBU - PEDESTAL SANDAL 


NOTE: . 46 : AN jet $2.10 Popular color combinations 
' LESS 5%, Delivery March 30 


A:R‘HYDE & SONS Co. 


FACTORIES : CAMBRIDGE, MASS. 179 LINCOLN ST, BOSTON, MASS. 
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HAREM and HIGHWAY 


giving unusual luster depth to the hose, 
while its rounded heel lent grace and 
charm to the ankle. 

Open toe opera pumps for less for- 
mal wear suggested a hose slit at either 
side of the heel, allowing for the inser- 
tion of a narrow band of velvet or silk 
matching tie or scarf, or if preferred, 
a narrow leather strip, matching belt, 
bag, gloves or shoes. This is entirely 
new in the hosiery field. 

Hosiery for day wear—beer mug, a 
burnished gold shade is decidedly popu- 
lar for wear with tans, beiges and 
buffs, as well as blues with a purplish 
east. To blend, however, with the en- 
tire gamut of blues so favored for 
Spring, from palest tint to deepest 
navy, there are three shades covering 
the entire range; silver streak, a pearly 
gray; promenade, a gray blue, and 
Etna onyx, a slate blue. For wear with 
dusty pinks, purplish blues, mauves and 
the carnelian shades, is a stocking of 
delicate orchid called Mme. X. In the 
popular iridescent colors, wild cherry 
is outstanding. Its vibrant red shows 
highlights of blue and strong under- 
tones of rust and gold under different 
lights, and this combination of colors 
promises to make it a favorite with 
black, brown, beige, gray and even wine 
shades. 

Unquestionably the molded ankle line 
will retain its position of importance, 
corseting the foot in varying swathed 
effects, and for this purpose, novel 
achievements in the realm of the dressy 
afternoon shoe will be best realized by 
variations on the long-tongued Val- 
kyrie theme. The high front tongue 
that slenderizes and lengthens the line 
from toe to instep with such telling 
effect, bears watching for innovations 
along many lines. 

With such dressy shoe styles, cos- 
tumes will follow suit. Here the new 
seamless hose will find favor, as will 
some of the more novel weaves that are 
also liked for spectator sports wear. 

In the field of active and spectator 
styles, shoes will tend to vary along 
oxford lines, for comfort and diversion, 
with ties high or low over the instep, 
some with cut out backs. Lisle hosiery 
is gaining favor with this type of cos- 
tume, mainly because of the new and 
interesting weaves that have the effect 
of silk, and give new depth and in- 
dividuality to a revival of an old favor- 
ite. Artichoke and waffle patterns are 
particularly effective in this group, and 
they come in all the shades wanted for 
sport. In a costume of white woolen 
with a flared back coat of chartreuse, 
the accompanying lisle hose were of 
chartreuse, worn with white oxfords. 

Waffle and other novelty weaves also 
come in silk hosiery. A new sphere 
line has been introduced with a double 





[CONTINUED FROM PAGE 21] 


horizontal line tempered for slenderiz- 
ing effect by a single vertical stripe. 
Feather-stitched clocks and seams in 
high shades match predominating 
colors in sports attire. Zippers in the 
same sports shades serve as back seams 
of beige or nude stockings. Ombré 
effects that carry the shade from light 
in front to dark in back, dark in front 
and light in back in the English man- 
ner, have a distinct new flavor. Patents 
have been applied for on _ these 
novelties. 

For the active sports minded, sports 
anklets in angora wool or lisle typify 
the sport preferred with innumerable 








and original cuff treatments. For the 
dog lover, there are embroidered scot- 
ties. For the beach addict are sea 
shells; for the sailor, embroidered 
anchors and life preservers; tennis 
rackets with tiny cotton balls or wooden 
golf clubs and balls for the tennis or 
golf player. 

For the sea side, variations on the 
sabot or Dutch wooden shoe, and on 
the high styled cork or wooden soled 
stilt shoe will share honors with the 
Mexican Huarache, so popular on the 
Pacific Coast. This comfortable braided 
leather sandal is also coming in for a 
degree of novelty and variation. 

One of the most important fabrics 
to be used this year will be linen. 
Linens in gay, colored prints will make 
sandals for resort wear, draped around 
the foot in bandage suggestion, and 
very low heels. Open toes and heels are 
still predominant for resort wear in 
unusually high-heeled versions. White 
shoes continue to be important, but 
more bright prints on dark back- 
grounds for play clothes will be seen 
this year than in past seasons. 

The Highwayman influence, men- 
tioned previously, is evident in the 
preference for Indian tannage cowhide, 
especially in sepia browns. Pigskin 
too, being in the same tempo, is due 
for prominence. Shoes, as well as belts, 
bags and gloves will be touched with 
the silver mountings of cowboy days or 
the fringed edges reminiscent of Indian 
sway. The mudguard trend is highly 
popular with the designers for motion 
pictures. 


Bags continue to grow in bulk and 
volume, taking as their models, small 
bolsters, hat boxes, cigar boxes and 
thermos bottles, as already predicted 
from Hollywood. 

The spectacular fashion pageant, 
which so well emphasized the impor- 
tant style trends for the forthcoming 
Spring and Summer, focused particu- 
lar attention on two definite conclu- 
sions of highlighted importance: the 
draped lines recurrent in Harem treat- 
ments, and the dashing touch of the 
Highwayman. With so much variation 
and charm exhibited in the costumes on 
parade, shoe and hosiery stylists have 
the opportunity of a lifetime to en- 
hance the beauty of women’s feet and 
ankles; and with skirts still high, to 
shape, slenderize and beautify the leg 
with the charm of individualized 
hosiery. 


N. E. Manufacturers to 


Hold Open Forum 


Boston, Mass.—New England man- 
ufacturers have been invited by the 
Industrial Committee of the New Eng- 
land Council to express their views on 
the trade agreement program which 
has been initiated by the State Depart- 
ment at Washington. In a question- 
naire sent out to a majority of the 
firms in this part of the country, the 
committee asks: 

“What has been your experience 
under the trade agreements now in 
effect between the United States and 
certain other countries? Have they 
been helpful to you, harmful, or with- 
cut affect on your business? Can you 
give specific data? What is your atti- 
tude concerning: (a) The trade agree- 
ment with Czechoslovakia, now under 
negotiation? (b) The proposed trade 
agreement with the United Kingdom?” 

In formation secured by this ques- 
tionnaire method will be made the basis 
for a discussion at the next regular 
meeting of the New England Council 
to be held in New Haven, Conn., on 
March 11. 


Moran Named Ad Manager 


New York—G. D. Moran has been 
appointed advertising manager of Com- 
mercial Factors Corp., 2 Park Avenue, 
this city, succeeding Paul Messner, who 
has served in that capacity for the 
past four years. Mr. Moran was for- 
merly in the sales promotion depart- 
ment of Acme Fast Freight, Inc. 

Mr. Messner is now associated with 
the New Era Letter Co., New York, in 
a sales capacity. 
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G-168... Girls’ White Elk Moccasin Vamp 
oe a Oxford, Copper Tan Trim, Natural Crepe 

y Sole and Heel, Welt, Health No. 4 Last. AA, 
414-9; B, 34-9. 


G-166...Girls' Copper Tan Lapel Tongue 
Blucher Oxford, Cut Out Vamp, 12/8” 


Leathertop square heel, Brownkrom Sole, 
Welt, No. 166 Last. AA, 44-9; B, 312-9. 


G-167. . . Same in White Calf. 

















G-169...Girls’ White Nubuck Ghillie Tie, 
Copper Tan Trim, Cut Out Vamp, Pull 
Strap, 12/8’ Leather Top Heel, Brownkrom 
Sole, Welt, Sorority Last. AAA, 5-9; AA, 


G-171 . . . Girls’ White Nubuck and Cop- 
per Tan Five Eye Lace Oxford, Cut Ou! 
Vamp and Quarter, Brownkrom Sole 

; er 12/8" Leather Heel, Welt, Sorority Last. 
41-9 B, 34-9. AAA, 5.9; AA, 4.9; A, 344-9; B, 39. 
G-170 . . . Same in White Calf. 





WWSWs Dade GownQsiong, 


MANUFACTURERS ST. LOUIS, MO 
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i, ONG fine morning, tha brisk twenty. ey 
minute walk starts the day right. Nothing 
spoils the pleasure of it if the feet ore nor- 
3 : mal and well shod. A comfortable pair of 
E ‘shoes, properly fitted, with adequate. toe | 


room and smooth linings, is essential. 


. « + Celastic Box Toes have con q 


significantly to millions of just sug 
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UNITED SHOE MACHINERY CORPORATION 


BOSTON, MASSACHUSETTS 
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Fourth 
Artiele 


by 
WILLIAM 
ROSSI 


Left—Page from Diderot’s 
Encyclopedia (Paris, 
1766) from one of the 
eleven volumes of plates 
illustrating work of the 
various trades and writ- 
ten by experts in their 
respective fields. The 
shoemaker of that era 
was both manufacturer 
and merchant. Note how 
closely the fitting rule, 
| lasts and many of the 
{ tools used by the shoe- 
| makers resemble those of 
| today. 











ost feed. 


Cordonuer et Botter. 


HOW TO SELL SHOES... 
And Satisfy Customers 


THE oldest shoe yet discovered by 
man is said to have been made and 
worn about 2000 B.C. It was un- 
earthed during scientific excavations 
near Cairo, Egypt. A flat, heelless, 
upperless sandal made of leaves of 
the Papyrus plant, beautifully 
woven, and typical of the sandals 
worn by the middle caste of that 
period. It had a woven thong that 
came up between the first and sec- 


ond toes and wound around the 
ankle. 

From archeological data, how- 
ever, it is safe to assume that foot- 
wear was made and worn at a 
much earlier period; five, ten, fif- 
teen thousand years B. C., and even 
earlier. Numerous places in the 
Bible mention footgear: Exodus 
iii. 5; Joshua v. 15; Amos ii. 6, etc. 
Prehistoric man (prior to 15,000 


B.C.) made crude clothing from 
hides and skins, and it is natural 
to presume that footwear worn as 
protection against rocks, bristles, 
cold, etc., were made and used in 
some rough form. Necessity made 
prehistoric man the first shoe- 
maker. 

The sandal is the most primitive 
type of shoe. This form has sur- 
vived thousands of years, and un- 
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The HISTORY 
of FOOTWEAR 


doubtedly will always occupy a 
place in the footwear of man. To- 
day, as in the past, it is the most 
universal type of shoe in use, al- 
though its design and construction 
varies greatly the world over. 

The wooden shoe (sabot) is an- 
other of the primitive forms of 
footwear. It was used mostly by 
the peasantry of early Europe and 
Asia. It is still prevalent among 
that class. 

The clog, another of the origi- 
nal types of footwear, was designed 
for practical purposes. It is an 
offshoot of the sabot, its purpose 
being to keep the foot above the 
wet, muddy ground. The conserva- 
tive clog had a wooden sole of 
about 2 inches thick, with an upper 
of leather or fabric attached. The 
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more extreme, though very com- 
mon, clogs had a raised base or 
“legs” (sometimes 12 inches or 
more in height) upon which the 
shoe itself rested. There are many 
crude and peculiar types of clogs. 
But in the Orient and Asia a great 
variety of beautifully designed 
clogs were worn by the aristocracy 
—even as today. The Eastern clog 
of the present day is cleverly matted 
with bamboo, rattan or weed. Worn 
with the clog and the sandal is a 
knitted foot covering, the great toe 
separated from the others as in a 
mitten. These are called “tabi.” 
Their history dates back to Egypt, 
many centuries B.C., although the 
time is not definitely known. 

It is difficult to trace the first 
use of shoes made from tanned 
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leather. Prehistorics and ancients, 
of course, made footwear out of 
crude untanned hides, but the early 
Romans (lst century A.D.) were 
supposed to have first used tanned 
leather footwear to any large ex- 
tent, although this type of shoe 
originated before them. Strangely, 
the shoe and sandal then did not 
differ a great deal in design and 
form from those of today. 


IR OMAN slaves were forbidden to 
wear shoes. This custom was de- 
rived from the Egyptians. Class 
distinction was marked by footgear. 
Up until the 9th century there 
was little marked change in foot- 
wear. The sandal, sabot and clog 
predominated, although change was 
[TURN TO PAGE 45, PLEASE] 


The art of shoemaking and the 
seience of fitting shoes to the indi- 
vidual hace a fascinating history 
that extends back two thousand 
years and has played a romantic 
part in the story of civilization. 
Every shoe man should take a 
just pride in the fact that he be- 


longs to an ancient and honor- 


able profession. 
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Mid-States Shoe Company Officers 





CHARLES D. ORTGIESEN 


President of 
Mid-States Shoe Company 


H. W. GARDNER 
First Vice-President and 
Gen. Mgr., Crosby Square Division 


Officers of the Mid-States Shoe Company, Milwaukee, organized in 1937 
through the consolidation of the Walter Booth Shoe Company and the Ideal 
Shoe Company, are as follows: Charles D. Ortgiesen, president; H. W. Gard- 
ner, first vice-president and general manager of the Crosby Square Division; 
Hugo Bauch, second vice-president and sales manager of the Ideal Division; 
F. E. Beals, treasurer; Eleanor Winter, assistant treasurer; Morgan J. Kavan- 


augh, secretary. Due to an error, the name of Mr. Gardner 


was inadvertently 


omitted from a list of officers published in the February 19th issue of the 


Recorder. 


The directors of the company are Charles D. Ortgiesen, H. W. Gardner, 
F. E. Beals, M. J. Kavanaugh, Hugo Bauch, W. A. Schumman, Frank Strehlow 


and Frank Burger. 





Spring Shoe Promotions 


[CONTINUED FROM PAGE 30] 


line. A pair of Drell’s takes 5 weeks to 
make—18 days are needed on the last 
alone, and the details of hand-sewing, 
hand-turning and hand-finishing take 
all of the remaining time. Look for 
these evidences of Drell craftsmanship 
in the black patent and gabardine model 
sketched: Beveled shank, so the sole 
looks thinner than it actually is for 
wear; héelsplit*in baek for slender, 
prow-like grace; light, flexible leathers, 
lightly handled along continental lines.” 
This line of shoes is featured by Wana- 
maker’s at $14.75. 

Featuring Bally Treauville sandals 
as the “biggest selling individual shoes 
in the history of Burdine’s,” this 
famous Miami store declares in an ad 
that “resorters have been buying these 
for twelve years. Made in Switzerland, 
Bally Treauville sandals are cool, soft, 
light and comfortable. We've added 
two new color combinations in addition 
to white. White with navy or tan, beige 
with brown, navy with white or all- 
black. See them early.” These sandals 
have woven lattice-work trim on the 
forepart, T-strap and around the edge. 

Proclaiming an “encore for the color 
hit of 1988, Strawberry Patch,” Volk 
of Dallas again plays up the new color 


which this store announced in striking 
advertisements earlier in the season. 
“From border to border and coast to 








We TOAST -...The Duchess 


She's beautiful—she's daring—she's different— 


ho hatched she’s the Duchess! She's in 2 new color every 
=— day of the week—with a few more for Sun- 
= dayst She clings vo the curve of your foot like 
= soft sille! She comes in every fashion first color 
eat toe and material — and she has complems cing 
=" band bags. Meet her and she'll be yours! 
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coast,” says the ad, “Strawberry Patch 
is captivating ladies of fashion. Our 
initial shipment was whisked away in 
a twinkling. Today, re-orders arrive to 
meet more smart demands! For this 
grand new color is one of the most ex- 
citing pick-ups we know for blacks, 
blues and neutrals. Try it and see.” A 
pump and oxford are illustrated in 
perforated calf, and are priced at 
$12.75. Matching bags are available at 
$7.75. 

Saks-Fifth Avenue last Sunday car- 
ried an interesting advertisement in the 
Times featuring a group of shoes in 
blue kid, recommended as perfect for 
wear with navy tailor-made costumes. 
The five pictured styles were priced 
from $14.75 to $16.75. And Bergdorf 
Goodman, in the same issue, announced 
that “Delman flashes the Paris news 
of patent,” showing three styles, priced 
from $15.75 to $21.75, two of them be- 
ing piped with white around the tie 
and vamp slots. The ad quoted Vogue, 
the fashion magazine, to the effect that 
Paris collections focus black and white, 
and pointed out that many of the new 
costumes there are half-black, half- 
white. “Such boldness calls for shoes 
with the anthracite luster of patent.” 
Bergdorf Goodman went on to explain: 
“So Delman brings out this bright 
black series . . . Exactly the clean-cut 
brilliance needed for the new black- 
and-white outfits just coming into port.” 

Macy’s, in the last day of their 80th 
anniversary sale, featured “Wrap-Up,” 
one of their newest walking types, with 
low heel and square toe, at a special 
one-day price of $4.98. “It’s a brand- 
new step-in, bound to make a big name 
for itself this Spring.” said the ad. 
Made on a famous Macy last almost 
any woman can wear. Soft as butter. 
Flexible as your own foot. Smart as it 
can be, and yet it feels like a bedroom 
slipper. In black or brown bucko.” 

Over in Brooklyn, Martin’s featured 
the Fraternity Girl, a smartly perfo- 
rated oxford, at $7.85. “Clever foot- 
work in the traditional Treadeasy man- 
ner,” said the ad—the light-as-air feel- 
ing that puts rhythm in your step. 
Unlined and smartly perforated, com- 
bining charm and comfort . . . colors 
that will blend beautifully with your 
every costume. Brown, gray, black, 
blue, beige bucko . . . brown calfskin.” 

With such an interesting array of 
new styles and new promotional ideas 
everywhere this early in the season, it 
seems safe to predict that it’s going 
to be an interesting Springtime. 





Charm School Hears 
About Shoes 


SoutH BEND, IND.—A large gather- 
ing of members of the South Bend 
“Charm School,” which meets weekly, 
were told to buy shoes to fit the feet 
and to forget whether the heels are 
high or yow, by Dr. Milo Z. Boles, 
podiatrist of South Bend. “Shoes, like 
every other article of clothing, should 
fit the individual, not the style,” he 
advised the members. 
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READ WHAT WEBSTERS SAYS/ 


From time to time we have directed the attention of shoe merchants to the ad- 
vantages of having our trade mark show on the shank of all men’s shoes sold, 
bottomed with “BENCH BRAND” leather. It is gratifying to see the progress which 
is being made in that direction. More and more dealers throughout the country are 
adopting this method of making quality easily recognizable and cashing in on the 
determination of customers to enjoy the utmost for their money. 


KISTLER “BENCH BRAND” SOLE LEATHER 


has stood the acid test of public opinion. It is no experiment that you are asked to 
engage in, when we suggest that you make it serve your desire to get more men’s 
shoes sold right. Every pair of “BENCH BRAND” outsoles may be relied on to be 
a good salesman, for they will give your customer greatest satisfaction. It is just 
human nature, for those who find shoes carrying an uncommonly high grade leather 
sole, to spread the news around. 


N.B. .. . It’s an advantage in buying to have the names of 
shoe manufacturers making shoes that carry KISTLER 
“BENCH BRAND” LEATHER SOLES. Write us for them. 


FOUNDED 


a 





aaa TT 
ener 





era 











Page 40 


BOOT AND 


New Exclusive Shop for Chicago 


[CONTINUED FROM PAGE 24] 


It was Maurice Wolock, who realized 
that the exclusive shoe business can 
also be made a neighborhood business 
if merchandise and setting be adapted 
to that business. His is the first store 
operating as an exclusive shoe store 
and the response has already been most 
gratifying. 

The new shop fits in with the rest 
of the North Michigan Avenue business 
establishments. «Interior decoration is 
modern French, carried out both in 
wall decoration and motif and in all 
lighting fixtures, furniture, and other 
equipment. Even the wall paper in the 
small inner office was especially de- 
signed to fit in with the period. Walls 
of the store are plum colored, set off 
by white woodwork. Upholstered fur- 
niture in the French period and floor 
coverings are in aquamarine to har- 
monize. 

Nowhere does the typical shoe store 
atmosphere intrude to spoil the general 
air of elegance and refinement. Chairs 
and settees are set gracefully about the 
store as they might be in a private 
drawing room. Salesmen’s stools are 
low and decorative, fitting in with the 
period furniture. Mirrors are of the 
type any woman might want in her 
home. All stock is hidden. Only a few 
small decorative tables, some of them 
designed also as plant stands, carry- 
ing one or two of the latest shoes, are 
set about the shop. Two period chan- 
deliers are the sole central lighting 
units. The rest of the light is fur- 
nished by unique indirect torches set 
about the room. 

A unique feature of the shop is a 
giass-enclosed room in full view of the 
customers, where they may watch a 
man working on custom-made shoes. 
Thus, the woman who has ordered a 
pair of custom-made shoes can drop in 
from time to time to see how they are 
progressing. She can send her dress- 
maker and milliner at any time she 
chooses to match materials for her new 
costume. It is believed that this is the 
only shop in Chicago to carry this as 
a permanent feature. At present, until 
this feature is ready for presentation, 
this space is being used for attractive 
displays of shoes, scarves, bags, and 
ether accessories. 

Because this is a trade which places 
supreme emphasis on accessories which 
are different, accessories which are 
striking and daring, the section to the 
right of the entrance is devoted to this 
purpose. Here is a built-in, brilliantly 
lighted show case with white back- 
ground against which stand out a wide 
array of exclusive handbags, handbags 
styled to fit in with the typical Maurice 
Wolock shoe creations. In a long 
jeweler’s type shoe case are displayed 
compacts, evening bags, cigarette cases, 
costume jewelry, and of course, hose. 
Although several of these items are 
usually considered merchandise out of 
place in a shoe store, Irving Gould, 
manager states that women have often 


expressed their gratification at being 
able to do their accessory shopping at 
the same time as they do their shoe 
shopping. 

The shop carries custom-made shoes 
and only the better grade Wolock and 
Bauer shoes, beginning in price at 
$13.95. It features high styles and the 
most fashionably styled patterns, even 
in walking shoes. It does a big busi- 
ness in evening slippers and also in 
mules and leisure time footwear. Now 
emphasis is on early Spring shoes and 
shoes for resort wear. 

This is at present the third Wolock 
& Bauer shoe store in Chicago. Al- 
though operated by the same man- 
agement, this store does its own ex- 
clusive type of advertising, and runs 
its ads for itself alone. Mr. Wolock’s 
conviction that it pays to do shoe stores 
in the elegant style of decoration is 
proved by the fact that he is now com- 
pletely redecorating his North Michi- 
gan Avenue store in a similar manner. 
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Late Snow Boosts 
Rubber Sales 


Boston, Mass.—A_ mid-February 
snow storm, followed by a thaw, re- 
cently, had the effect also of thawing 
out the jam in retail stocks of rubber 
footwear. The storm began early Sun. 
day morning, February 20, and con- 
tinued most of the day. Monday morn- 
ing the rush started and many stores 
in the suburbs and outlying residential 
districts kept open at night in order to 
accommodate the throng of buyers. 
Several merchants were unable to sat- 
isfy the demand, and fill-in orders, in 
anticipation of another storm, already 
have been placed in the wholesale dis- 
trict. 


Makes Logger Boots for CCC 


Boston, Mass.—The Bone Dry Shoe 
Corporation of Tacoma, Wash., has 
been awarded the contract to make 
3,100 pairs of full-calked logger boots 
for the Civilian Conservation Corps at 
a price of $5.85 per pair. The top bid, 
received by the Boston Quartermaster 
Depot, was $6.18. 








National Foot Health Week, Forward 


[CONTINUED FROM. PAGE 19] 


3. Window displays—and store deco- 
ration. 

4. Direct mail, folders, package en- 
closures, etc. 

5. Special stunts, features, and con- 
tests. 

6. Secretary and treasurer. 

The chairman of general publicity 
has the job of getting the newspapers 
to use feature articles about feet and 
shoes, getting speakers for radio talks 
and arranging for competent speakers 
to address gatherings. Since the arti- 


‘cles must be acceptable to the editor 


from a “public interest” angle, and the 
speakers must be well received, this is 
an important committee and should be 
in the charge of a competent, alert 
person. 

Back up your article suggestions 
with a series of candid camera shots— 
“Feet at Work and Feet at Play,” and 
“Feet in Action Need Shoes That Fit.” 
Watch the characters in moving pic- 
tures that appear—commenting on the 
fact that they must have foot comfort, 
or else! Check and comment on arti- 
cles on foot health that have appeared 
in various magazines during the past 
year or more. Watch for chances for 
personal interviews with people in the 
news. 

A good publicity chairman will have 
much of this copy appearing in the 
papers before Foot Health Week is 
announced, without showing his hand 
—and being sure his suggested stories 
are so good that the newspaper will be 
glad to have them. Then the follow- 
through or radio talks, lectures and so 
on will carry on the good work during 
Foot Health Week. 


Dramatic window displays that stop 
traffic and make the stores a town topic 
during the week of May 2 to 7 are the 
goal of the display chairman. To do so, 
try a window display contest, with cash 
prizes for the display man and certifi- 
cates of award for the store owner. If 
desired, voting blanks can be supplied 
to the public, with convenient recep- 
tacles to drop them in. To prevent 
duplication, name and address should 
appear on all votes to make them valid. 

Usually stores will respond better to 
buying ad space when they know that 
the stores (and not the newspapers) 
are promoting a plan. Therefore, the 
newspaper advertising committee has a 
double job—to help line up the adver- 
tisers and to assist those who need help 
with their ads. 

Newspaper ads may be: 1. A cooper- 
ative series, grouping all the store 
names in the ads; 2. Cooperative pages 
including general headings and articles, 
with the ads of the various stores on 
the page also; or 3. The special sec- 
tion, justified by the number of adver- 
tisers and the space they use. 

The display committee should get all 
stores to do a smart job in their win- 
dows and also make their store in- 
teriors especially interesting for the 
occasion. 

Direct mail features, package en- 
closures and so on can all be worked 
out for the entire group of stores. The 
distribution of posters, and other simi- 
lar material is also included in the job 
of this committee. Contests, exhibitions 
of a general nature, and other stunts 
all come under this grouping. Walking 
marathons, walking races, perfect foot 

[TURN TO PAGE 42, PLEASE] 
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STRENGTH 
SECURITY 
ECONOMY 


UNISHANK 


BREASTLOCK 
HEEL 


UNISHANK innersoles and BREASTLOCK wood heels are two 
logical and practical features that progressive manufacturers 


are using on women’s high heel shoes. 


The BREASTLOCK heel with its special anchoring device, to- 
gether with UNISHANK innersoles, gives new security agains! 
“kicking under” or “kicking back.” Smaller and shorter soles 
can be used and flap laying is eliminated. Unishank gives 
rigid arch support that is vitally essential. 

Modem style versions emphasize the importance of these two 


basic improvements in shoemaking technique. 


UNITED SHOE MACHINERY CORPORATION 


BOSTON. MASSACHUSETTS 
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The Editor’s Outlook 
[CONTINUED FROM PAGE 22) 


students. We convey no fewer than 
8,000,000 children to school in buses, 
daily. The rank and file of Americans 
are able to indulge in more home and 
foreign travel than any other nation- 
als on the face of the globe. Daily, 
12,500,000 enjoy movies. More Amer- 
icans own homes than any other na- 
tionality. Not only do 100,000,000 
Americans live in electrically-lighted 
homes, but such commonplace comforts 
as domestic refrigeration, washing ma- 
chines, vacuum cleaners and other home 
labor-saving appliances are beyond the 
reach of ordinary families throughout 
the rest of the world. 

“The working classes here have the 
greatest average income of any people, 
work the shortest hours, have at their 
command the largest number of ‘me- 
chanical slaves,’ wear better clothes 
and eat better food than the inhabitants 
of any other country.” 


If we give all these things, is it too 
much to expect that we should get 
in return a “pledge of allegiance to 
the United States of America and to 
the Republic for which it stands. One 
Nation indivisible with liberty and 
justice for all.” 

















Simply show your customers the 
tournament record of Sportoca- 
od since their introduction in 


Here it is: — 

4 Winners of the American Open 
3 Winners of the British Open 

7 Winners of the American a 
4 Winners of the British Amateur 

| Winner of the Canadian Amateur 
41 out of 55 members of the last six 

American Walker Cup Teams. 


Need we say more? 


If you haven’t received your new 
i dg ae — . a 


Abbett Fo Division 304 + canal 
St., Wilton, Me. 
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Heels covered with Scuffless “PYRAHEEL” are 
always uniform. They won’t check, crack or 
scuff. They help keep shoes looking new 
longer. Customers prefer them. You’ll find ee 
Scuffless “PYRAHEEL” will give you an extra 

selling point that will make your sales easier. 

Write for complete information. 






|IRED CROSS Shoes Have Scuffless Heels 





GUPOND 


E. i. DU PONT DE NEMOURS & CO., INC., PLASTICS DEPARTMENT, ARLINGTON, NEW JERSEY 





National Foot Health Week, Forward 






[CONTINUED FROM PAGE 409 


contests, and many other ideas give 
good publicity when properly handled. 

The secretary-treasurer collects and 
distributes funds pledged to cover the 
expenses of the event. 

The chairman-in-chief keeps an eye 
on all the committees and becomes gen- 
eral good will builder. One of his jobs 
should be to make the dinner to doc- 
tors a success. Then he can follow up 
with a luncheon to leaders of various 
women’s clubs, especially those inter- 
ested in the “consumer” idea featuring 
the discussion of foot health as a big 
social problem that should have in- 
creased attention among all who are 
interested in the welfare and health of 
the community—with special accent on 
the children’s angle (Don’t forget that 
May 1 is Child’s Health Day). 

Shoe merchants should realize that 
foot health is a matter of importance 
beyond their own angle of “shoe sales.” 
Keep this in mind and you'll build your 
campaign with something that com- 
mands the interest, attention and co- 
operation of the influential people of 
your community. 

Where foot health is not already a 
part of the health program in public 
schools, cooperative effort should be 
made to increase the interest of school 
executives in the subject, and. of ‘the 





children and parents as well. This can 
be done through illustrated lectures, 
distribution of literature on foot care 
and proper shoes, and contests on “care 
of the feet” for the children, or a 
“perfect foot contest.” The fact that 
Child’s Health Day with its presidential 
proclamation comes Sunday, May 1, 
offers timely opportunity for tie-up. 
The general publicity committee 
should see that stories of the dinner 
and luncheon, together with the 
speakers’ talks, and comments of visi- 
tos on foot health appear in the papers. 
Look for “human interest” stories also 
—what some of these people are doing 
or have done to promote foot health. 
Even if a dinner is not held, follow-up 
all clues to stories about ‘foot health 
by those who are helping folks have it. 
Start an argument on the subject 
“Should Children Go Barefoot?” On 
the women’s pages land style articles 
featuring “Comfort is Smart in Shoes 
for Summer, 1938.” Start a poll among 
sportswomen, college girls, and other 
groups to determine how important 
they consider foot health and correct fit 
to their enjoyment and success. Get 
the feature article writers or the 
women’s page editor going on these 
subjects by supplying really interest- 
ing copy. 
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Mr. B. D. Abney, Mgr. 
Children’s Shoe Department 
Volk Brothers Company 
Dallas, Texas 


Says Mr. Abney “In far too many instances the 
children’s shoe department is relegated to some 
obscure corner with insufficient space and promin- 
ence... the buyer gives little thought to the children's 
needs . .. we should bear in mind that if we are 
successful in caring for the needs of the child today 
we can be reasonably sure that the child will be an 


adult customer for us tomorrow” 


... the growing trend of all successful children’s lines 
to corrective types, makes an Edwards department 
a valued profit franchise. @ Because Edwards is the 


only children’s shoe manufacturer which carries a 


complete in-stock line of basic welts and process 


styles supplemented with a broad line of feature 
orthopedic shoes it simplifies both merchandising and 
stock problems. @ For the exclusive shoe merchant 
or store seeking a new profit department it offers new 
profit-making possibilities. @ Backed by a national 
advertising campaign of a constructive sales-impelling 
type Edwards representation in your vicinity is a 
franchise to success. € Write us for the profit facts 
that other shoe merchants are finding so interesting. 
4. Edwards & Co., Dept. B. 314 No. 12th St., Philadelphia, Pa. 


Edusards ovo. coccusse 





Nu-Matic Shoes are Union Made 
SALESMEN: CHOICE TERRITORIES OPEN 


= 


Exclusively manufactured by Rohn Nu-Matie Shoe 
Mfg. Company, 512 W. Florida St., Milwaukee, Wis. 





Note the name on the arch-brace, 
visible to re customer's eye; 
therefore, a helpful selling feature. 


An Mn Mlalic 
CUSHIONED SHOES 
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The charm of a Michigan 
Avenue address -the lux- 
ury of Hotel Auditorium 
service - the convenience 
of its "just off the Loop” 
‘location - the delights of 
its world famous dining 
room -all these are now 
yours at a very 


economical cost. HOTEL 


AUDITORIUM 


MICHIGAN AVE. AT CONGRESS ST. _ 


GEO.H 
MINK 
MANAGER 














Hollywood Footnotes 


[ CONTINUED FROM PAGE 28] 


Allan Jones has one of the largest collections of 
Mexican shoes in Hollywood. His M-G-M dressing 
room has numerous racks on which examples of these 
handmade footwear are racked. Most of them are san- 
dals made with small leather thongs. 


* * * 


Since Mary Maguire wears only a size two shoe, she 
can afford to make her feet conspicuous by wearing 
novel shoes. This she does with her “pussy foot” boots 
which are natural doeskin ankle-high bootees, made 
with soft soles, laced in black leather strips and em- 
broidered in black wool yarn. They’re for sports wear, 


of course. 
xy % * 


Laurels for the week’s cutest sports trick goes to 
Margaret Lindsay who has holes punched in the flaps 
of her golf oxfords so she can carry her golf tees in 
them. It is not only a convenient place for the tees, 
but is decorative as well because she can select colored 
tees that harmonize with the ensemble. 


* * * 


Diana Lewis of “He Couldn’t Say No” fame has 
built up the high arches of her feet by rolling on 
empty bottles. She puts one under each foot at the 
arch and finds it both strengthening and developing. 


And in the foregoing connection, Carole Landis of 
the same studio, Warner Bros., tells me her recipe for 
a beautiful carriage is walking on the soft sands down 
on the beach. This she finds time to do at all seasons 
of the year and feels that the practice has increased 
both her grace and posture. 


* * * 


Cecil B. De Mille confided why he wears riding 
breeches and puttees when he doesn’t ride a horse. 
Launcher of the legend that all directors wear them 
on the set—a custom that has passed away except for 
De Mille—the producer-director of “The Buccaneer” 
declared: “Breeches and puttees are the natural garb 
for a director. On a crowded set, long trousers are for- 
ever catching and tearing. Besides that, when I am 
on my feet all day, I find the leather puttees support 
my.legs. Directors who direct in lounge suits are miss- 
ing a bet.” é ; ‘ 


Rosalind Russell, M-G-M star, acclaimed by many 
as the best dressed Hollywood woman of the year, has 
added some interesting items to her wardrobe. Among 
these is a pair of green jersey shoes, made dressmaker 
fashion and stitched entirely by hand. The shoes were 
created especially for her to match her new silk jersey 
ensemble. 
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How to Sell Shoes 


[CONTINUED FROM PAGE 37] 


made in style, design and ornamenta- 
tion. Among the nobles and wealthier 
classes shoes were trimmed with gold, 
silver and precious gems, the gaudier, 
the more beautiful to the eye. 

During the next three centuries that 
strange human affinity for the extreme 
and grotesque finally began to break 
loose from its bonds. A finer type of 
shoemaking did come into existence by 
attaching the upper to the sole; but 
with it came extremist shapes and de- 
signs. The long pointed toe jutting 
out from the end of the shoe became 
so long that it had to be stuffed with 
moss to prevent the wearer from trip- 
ping over it. 


Law Limits Shoe Length 


The 14th.and 15th centuries devel- 
eped this toe to such an extreme that 
the long pointed toe had to be at- 
tached by a thin chain to a garter 
device around the knee. The clergy ob- 
jected, saying that the wearers of 
these shoes could not kneel in church 
to say prayers. The State (England) 
finally issued a proclamation, in 1465, 
limiting the toe-length of shoes to 2 
inches. 

The origin of most of these extreme 
styles was with the European nobility. 
Through the ordinary social inter- 
course of this class they exchanged 
ideas in shoe fads, adding ideas of 
their own, and returning with them to 
their native lands where the bour- 
geoisie were quick to copy them. One 
of these extremist ideas was _ the 
“chopine”, a fancy polished clog 12 to 
16 inches in height. 

With Henry VIII came the enormous 
broad toe. Gout afflicted the foot of 
this royal playboy so that only the 
broadest shoe could be comfortably 
worn. The nobility and finally every- 
one began wearing the broad toe. 
These toes spanned 10 to 14 inches in 
width. The fad reached a point where 
Parliament had to pass a law limiting 
the toe width to six inches. A 


France Originates High Heels 


It was about 1500 that heels began 
to be put on shoes, thus eliminating the 
clog from urban use. But with true 
human tradition the extreme had to 
be experienced. So in Queen Elizabeth’s 
time heels went to heights of 6 and 7 
inches. The use of heels is traced to 
the French aristocracy. 

The shoe materials used in construc- 
tion were many. Fabrics (satin, bro- 
cade, silk, velvet, etc.) were used by 
the wealthier class, while the hardier 
substances were used by the poor and 
middle classes. Leather held its pop- 
ular demand for ordinary footwear. 
Buttons; buckles, beads, furs, and all 


sorts of ornamental things were worn 
on shoes. Many radical changes ensued 
with the faddish mind, but none re- 
mained long enough to become char- 
acteristic of the period. 

The 18th century brought the highly 
glazed shoe (patent, etc.) with the 
huge buckle. Then came the more fop- 
pish styles worn by the dandies of that 
period (19th century)—a high boot of 
silk and satin, laced on the side, and 
with high brightly-colored heels. The 
female touch to the male shoe. 

The latter half of the 19th century 
inaugurated the first notable advances 
in shoemaking. Up to 1880 there were 
no lefts and rights to shoes. The foot 
was the last that shaped the shoe. 

In 1845 the first machine found its 
place in the shoe industry. It was the 
rolling machine. Then came the sewing 
machine. In 1858 the McKay process 
arrived, and this was soon followed by 
the Goodyear welt process. 

Modern shoemaking history began. 
The heavy, cumbersome shoe was dis- 
carded about 1900 in favor of a light- 
weight shoe. Mechanical transporta- 
tion eliminated need of the heavier 
shoes. However, these light-weights 
took such extremes that their design- 
ing was termed “shoe millinery.” 

Gradually the narrow “peaky toe” 
shoe was replaced by the more sensible 
types of today. At last shoes were be- 
ing constructed to conform more close- 
ly to foot shapes. 


Modern Shoe Types 


Modern shoemaking has today reached 
such complexity that as many as 210 
manipulations are necessary for the 
completion of a pair of shoes. There 
are. three fundamental groups into 
which shoemaking processes _ fall: 
Sewed, Cemented and Nailed shoes. 
Sewed shoes include Goodyear welts 
and turns, McKay and Littleway Mc- 
Kay sewed shoes, Littleway and Uco 
Lockstitch shoes, the Pre-Welt and the 
Skeleton Insole sewed shoe, as well as 
stitchdowns. The classification includes 
most women’s sport types and men’s 
dress and sport shoes. Cemented proc- 
esses include Compos, Littleway Staple 
Lasted cemented shoes, tack lasted 
cemented shoes, cement lasted cemented 
shoes, skeleton insole cemented shoes 
and Silhouwelts and cemented welts. 
They are used chiefly in women’s 
dressier types when a light weight, 
flexible shoe is desired. The nailed 
processes, including the loose nails 
shoe, the standard screw shoe and the 
pegged shoe assure a heavier durable 
type used chiefly in work shoes. 

Ironically, despite the tremendous 
progress of shoe manufacturing, in this 
modern day the majority of footwear 
used throughout the world is of the 
sandal, clog and sabot types—the most 
primitive of shoe designs. 
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poswer’s f*EE 


Published Monthly in The Interest Of, 
And To Promote A Wider Distribu- 
tion For, Better Shoes For Children. 


GREETINGS 1) some of you, Dr. A. 
Posner, Shoes, Inc., may be just an- 
other name . . . to many of you it is 
probably an old familiar friend. In 
truth, it is one of the oldest names in 
children’s shoes. Founded in 1888 . . . 
exactly fifty years ago... by the late 
Dr. A. Posner, the business has been 
in continuous, uninterrupted operation 
by the members of the Posner family. 
To widen our list of friends, we pro- 
pose to make this corner of the Boot 
and Shoe Recorder our monthly meet- 
ing place . . . the first week of each 
month. At these meetings we shall 
discuss business in general—retailer’s 
problems in particular . .. and offer 
constructive suggestions affecting our 
mutual interests. 


ie WHY BE A BEAR ON THE UNITED 
STATES? With 6% of the world’s area and 
only 7% of its population, we consume 48% 
of the world’s coffee, 53% of the world’s 
tin, 56% of its rubber, 21% of its sugar, 
36% of its coal, 47% of its copper, 69% of 
its crude petroleum. In the United States 
today we own 60% of the world’s tele- 
phones, 80% of the world’s motor cars, 33% 
of the railroads. We produce 70% of the 
world’s oil, 60% of the world’s wheat and 
cotton. 


The United States today has more than 
$11,000,000,000 in gold, more than half of 
the world’s total supply of monetary metal. 
Our purchasing power is greater than that 
of the five hundred million people of Europe 
and many times larger than the billions of 
people in Asia. 


With such resources one must be bullish on 
the future of the country! Sooner or later, 
responsible leadership will translate such a 
bulging economy into assured prosperity. 
Even the most pompous of statesmanship 
can’t prevent our progress. y 


, POINTERS 





iN A new children’s shoe shop has just 
been opened on the Pacific Coast . 
Atwood’s Junior Footwear;Shop in Oakland. 
It specializes in Dr. Posner’s Scientific 
Shoes and Muscle Builder Shoes, and is 
operated by Mr. J. Mattal, an experienced 
children’s shoe man. 


Have you seen the four young girl manne- 
quins now on a transcontinental trip on 
behalf of National Children’s Week? They 
are wearing Dr. Posner’s Scientific Shoes. 


if The largest advertising campaign in 
recent years on children’s health shoes 
breaks in the New York Sunday Times 
rotogravure section on March 27th. It will 
feature Dr. Posner’s Scientific Shoes—and 
list names of Posner retailers in the 
Eastern area. Watch for this campaign. 


if The oldest maker of children’s shoes 
has the newest ideas both in product and 
promotion. A new idea injected into many 
children’s shoe shops would shoot the 
sales curve sharply upward! Why rot 
investigate? 


DR. A. POSNER, SHOES, INC. 
140 West Broadway New York, N. Y. 
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Shoe Vleuss 


THIS WEEK IN THE SHOE TRADE 
SATURDAY, MARCH 5, 1933 


NATIONAL NEWS 





Open Shoes for Spring in Los Angeles 





Extreme Sandal Styles Sell Best on Coast—Active Promotions 
Boost Dollar and Pairage Volume in Spring Selling 


Los ANGELES, CALIF.—Despite the 
pre-season fashion prediction of “this 
season will see more closed types of 
shoes,” all stores with seven weeks of 
Spring selling records, report an over- 
whelming demand for open types of 
shoes. The more open, the better. 

Patent leather sets a shiny example 
as a material leader in all grades. 

_ As a whole, shoe stocks were clean 
the first of the year, so stores started 
showing their new Spring styles very 
early in January. Sale shoes did not 
click and sales as a whole were drageg’. 
This year, the stores which had tle 
greatest number of new shoes did the 
greatest amount of business. Showing 
sparkling new merchandise with the 
New Year was the means of shoe stores 
and departments making some remark- 
able gains in dollars and pairs. 

The J. W. Robinson. Co. python pro- 
motion was, and still is, the most spec- 
tacular promotion of selling high-grade 
shoes and bags this active shoe depart- 
ment has ever experienced. Spring 
shoes, promoted in a big way at The 
May Co. in conjunction with the open- 
ing of their enlarged shoe department, 
gave that department a decided upward 
boost in sales. 

At Gude’s, black patent leather is 
very popular, especially in open-toe 
pumps, with step-ins, side gores and 
sandals in this material showing addi- 
tional strength each day. Next comes 
the Terra-Cotta and Roseberry open- 
types, with softies an important prop- 
osition. 

“The big surprise is the way the 
open heels are going. We can sell some 
patterns having backs to the heels, but 
they must be very open shoes,” de- 
clared Harry Wolfson, of the Mandel 
Stores, here and in Hollywood. “Patent 
leather is popular in toeless and heel- 
less pumps and sandals. The next 
material in importance is the Copper 
and Berry families in calfskin and 
suedes. We found last year that 
women wanted the wine shades in calf- 

[TURN TO PAGE 49, PLEASE] 





DATES TO REMEMBER 


Monthly Shoe Buyers Days, Chicago 
Shoe Travelers Association, Hotel 
Morrison, Chicago, III. 

; March 28, 29, 1938 

Buffalo Shoe Show, Buffalo Shoe Re- 
tailers Association, Hotel Statler, 
Buffalo, N. Y. ........ March 6, 7, 1938 


Official Leather Opening, Tanners’ 
Council of America, and N.S.R.A. 
Style Conference for Fall, Waldorf- 
Astoria Hotel, New York 

March 28, 29, 1938 


Fall Showing Shoe Fashion Guild of 

America, Hotel Biltmore, New York 
May 2, 3, 4, 1938 

Boot and Shoe Travelers Association 

of New York, Beefsteak Dinner, 

Hotel Roosevelt, New York City, 
MG oe bine ec ewe Wade cen May 3, 1938 


Illinois Shoe Travelers and Retailers, 
Annual Convention, Pere Marquette 
Hotel, Peoria, Ill....May 15, 16, 17, 1938 

Pacific Northwest Shoe Retailers Asso- 
ciation Convention, Multnomah 
Hotel, Portland, Ore. 

May 30, 31, June 1, 1938 

Southwestern Shoe Travelers Associa- 
tion, Style Show and Market Season, 
Adolphus Hotel, Dallas, Texas. 

May 29, 30, 31, June 1, 1938 

Midwest Shoe Fair, Netherland Plaza 
Hotel, Cincinnati, Ohio 

June 5, 6, 7, 1938 

Boston Shoe Show, New England Shoe 
and Leather Association, Hotel Stat- 
ler, Boston, Mass June 6, 7, 8, 1938 

Annual Convention, California Shoe 
Retailers Association, Hotel Oak- 
land, Oakland, Calif...June 6, 7, 8, 1938 

Iowa Shoe Fair, Iowa National Shoe 
Travelers Association, Hotel Fort 
Des Moines, Des Moines, Iowa 

June 12, 13, 14, 15, 1938 

Wisconsin Shoe Retailers Association 
25th Annual Convention, Plankin- 
ton Hotel, Milwaukee, Wis. 

June 13, 14, 15, 1938 

Annual Convention, National Leather 
and Shoe Finders Association, Con- 
gress Hotel, Chicago, Ill. 

June 20, 21, 22, 23, 1938 





Slight Drop in ’37 Production 





PRODUCTION OF BOOTS, SHOES, AND 
SLIPPERS, OTHER THAN RUBBER 


MILLIONS OF 
pains Suman. 1937 








Ciecs 


Washington, D. C.—Official figures 
on total shoe production in the United 
States during 1937, released by the 
Bureau of the Census, Department of 
Commerce, show only a slight decrease 
of 0.8 per cent from the record high 
of 415,227,276 pairs produced in 1936. 
The 1937 figure represents a decline of 
3,258,496 pairs from the ’36 total but 





-an increase of 28,207,281 pairs from 


the ’35 figure. 

The production of youths’ and boys’ 
shoes increased 5.5 per cent or 911,132 
pairs over 1936; misses’ and children’s 
shoes, 8 per cent or 2,946,493 pairs; 
infants’ shoes, 5.4 per cent or 1,174,- 
141 pairs; athletic shoes, 3.6 per cent 
or 89,915 pairs, and beach sandals, 8.9 
per cent or 333,570 pairs. 

All other types showed a decrease in 
production. Men’s dress shoes showed 
a decrease of 0.3 per cent or 254,651 
pairs; men’s work shoes, 2.4 per cent 
or 633,570 pairs; all-leather slippers 
and moccasins, 14.2 per cent or 2,232,- 
785 pairs; part leather and felt slippers. 
2.2 per cent or 783,943 pairs, and 
women’s shoes, 8.1 per cent or 13,060,- 
287 pairs. 

Figures showing lower production of 
women’s leather shoes in 1937 than in 
1936 are partly due to the clearer seg- 
regation of part-leather and part-fabric 
and all-fabric shoes in their respective 
classes on the returns of manufacturers 
in 1937, thus accounting for part of the 
increase in the production of these lat- 
ter classes. 
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IN PRINCIPLE 


LITTLEWAY 
LOCKSTITCH That is the outstanding 
PROCESS : 
reason for the consistent 
increase in sales of Little- 
way Lockstitch Shoes — 
regular construction or 


Sbicca-Delmac. 


SBICCA-DELMAC 
LOCKSTITCH PROCESS 


LITTLEWAY PROCESS COMPANY 


140 FEDERAL STREET, BOSTON, MASS. 
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These Hee Merican HUARACHES 


Pronounced WAH RAH’CHEZ 
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SAFE na PROFITABLE 


To sell waterproof footwear profitably you MUST 
order it in advance of the demand. Among the 
important reasons why it is safer and more prof- 
itable for you to place your Advance Orders for 
BALL-BAND Waterproof Footwear now are — 


LONG DATING 


December 1 net. less 4% for cash November 10. 


PRICE PROTECTION 


You have the protection of our price guarantee 
to December 1. 


EARLY ORDER DISCOUNT 


3% Early Order Discount is allowed on such orders. 
Basing your selling price on list this can mean a 25 to 
50% —or more — increase in your net profit. 


$23.50 per doz. (Wholesale) 


The same famous sandal from Mexico which we 
advertise in Vogue, Harpers Bazaar, Esquire and 
other National magazines, at $3.75 


Carried in stock for immediate delivery 
in all sizes for men and women. Comes 
in pure white as illustrated or in a dark 
brown shade. 


Hold your future order until our salesman shows 
you all that BALL-BAND has to offer. If you want 
to see samples at once, write us. 


A good summer sandal for any locality but par- 
ticularly recommended for resorts and vacation 


spots. 


The Huarache is a crude Peasant sandal hand- 
Low heels and loose 
heel straps. Sizes are marked in centimeters from 22 
to 30 corresponding approximately to sizes 3 to 12. 


woven of Genuine leather. 


Minimum order 1 Doz. pairs. 


Te OLD MEXICO SHOP 


SANTA FE-- NEW MEXICO © 








LOOK FOR THE @arNel= 


MISHAWAKA RUBBER & WOOLEN MFG. co. 
280 Water Street, Mishawaka, Indiana 


RED BALL 
MARK 


BALL- BAND 





Open Shoes in Los Angeles 


[CONTINUED FROM PAGE 47] 


skin shoes. This January we repeated 
on a true cherry shade in toeless and 
heelless sandals and oxfords. These 
have proven to be sensational sellers 
and should hold through until the warm 
weather of March sets in, then we will 
play a lighter shade of cherry also 
in the very open shoes.” 

“It does seem that gabardines have 
started to slide. Our trade has indi- 
cated a preference for black suedes 
over gabardines if the pattern is quite 
open. On the blues we sold short and 
have left ourselves wide open to buy 
sizes should the demand warrant. There 
is a little interest in greys that is not 
being overlooked. Black and white 
ringless lizards, again in quite open 
shoes, are moving right along. Right 
now we are marking time on whites, as 
it appears to be a short white season, 
but are keeping the stock open for 
last-minute white developments.” 

Several merchants voiced the same 
opinion as was expressed by Lester 
Baymer, Hollywood, when he stated 
that the only signs of retail shoe re- 
cession selling was in those stores that 
did not have smart shoes or were lax 
in their promotion programs. 

“This is definitely one season when 
the public is not interested in sales,” he 
stated, “no matter how great the 
values. They do want new merchan- 
dise. For proof, for the month of 
January we had one window full of 


Spring and Cruise shoes retailing at 
$14.75 and better. In the other 
window were some of our best shoes 
at about half price. People were 
not interested in what we wanted to 
sell at a price, they did gather around 
the window, talked over and came in 
in goodly numbers to buy what we had 
to offer in the way of brand-new things 
in shoes.” 


Jeff Larson with La Crosse 


Jeff Larson, who for several years 
past has been sales representative for 
the A. H. Weinbrenner Shoe Company 
of Milwaukee, has joined the selling 
force of the LaCrosse. Rubber Mills 
Company of LaCrosse, Wis. He will 
represent this firm in the southwest 
section of the Wisconsin territory. 

Jeff, as he is familiarly knownj to the 
trade and the boys on the road, is the 
past-president of the Northwestern 
Shoe Travelers’ Association, and at the 
present time is chairman of the pro- 
motional department of that associa- 
tion. 

At the same time L. A. Stromberg, 
who formerly served the Servus Rub- 
ber Company in northern Wisconsin, 
joins the LaCrosse Rubber Mills Com- 
pany as salesman to cover northern 
Wisconsin and upper Michigan. 

Both of these men have a thorough 
and practical knowledge of footwear 
merchandising and have a host of 
friends on the road and with the trade. 


Seal of Approval for 
Manufacturers’ Agents 


Boston, Mass.—A Seal of Approval 
for manufacturers’ agents has been de- 
veloped by the Federated Sales Service, 
Inc., 729 Boylston Street. This seal, a 
new development in the Marketing Ser- 
vice, which is a feature of the work 
of this concern, is an indication that 
the sales performance of manufac- 
turers’ agents to whom it has been 
granted is up to a standard set by the 
Federated Sales Service as a reason- 
able expectation on the part of manu- 
facturers. The idea is along the lines 
of the Good Housekeeping Seal of Ap- 
proval, but it applies to man-power and 
sales ability instead of a particular 
marketable product. 

These seals are awarded after care- 
ful research and study of the sales 
records of manufacturers’ agents. By 
means of careful consideration and 
elimination, the standard set is ad- 
hered to, and the Seal is granted to 
those considered worthy of it. To date 
only 200 agents have been franchised. 


Walker Opens New Store 


DuBUQuE, IowA—Jess Walker has 
opened a new and modern family shoe 
store in this city with nationally-known 
lines of footwear for men, women and 
children. Associated with him in the 
store is A. B. Greener and L. G. Schaf- 
fert. 
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Men's Shoes 
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“HIGHEST GRADE ONLY" 


WEYMOUTH, MASS., U.S.A. 











em em ee rm erm erm ee 


St. Louis Shoes 
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— IN TOWN SEE WEIL - - - 
CANCELLATIONS = 
. JOBS AND SAMPLES 
AT A PRICE 


We are the largest distribu- 
tors of top-grade current 
shoes from leading St. Louis 


factories exclusively. 


$6 to $10 shoes to retail aT 
profitably from $2 to $4 


We solicit only well-rated accounts 


uw M. K. WEIL SHOE CO. 
— 1326 Washington Ave., St. Louis, Mo. , 


3 The only house of its kind in St. Louis 
‘ ; 


WHILE IN TOWN SEE WEIL - - - 
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BALLET SLIPPERS 


won. ins Child, 
$1.35 $1.30 $1.25 
7 809 


iss Child. 
i ab $i. 15 $1.18 
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TOLMAN: DAVIDSON 


—A DVERTISING PRESss, 


113 Lincoln Street 


Boston, Mas 


BOOT AND 


Glass Wool to Insulate Shoes 


A Columbus, Ohio, policeman holds on 

his lap a blanket of glass wool such as 

was used to insulate the shoes he wore 

for a period of nine months in a series 

of tests. The girl holds back a “split’’ 

sole to show how fibrous glass appears 
within the sole. 


CoLuMmBus, OH10—Insulation of shoes 
to protect the wearer’s feet from heat 
in Summer and cold and wet in Winter, 
is one of the special features of shoes 
made at the Walker T. Dickerson plant. 
The method, conceived and perfected by 
Hiram Gordon, vice-president and gen- 
eral superintendent of the company. 
employs a four-inch layer of glass 
wool compressed into an eighth of an 
inch thickness, and held together by 
means of a suitable binder. This layer 
is spread between the outsole and the 
insole of the shoe. Checks on the tem- 
perature on the inside of glass-in- 
sulated shoes and shoes without this 
feature showed a difference of 20 de- 
grees, in addition to revealing the un- 
hoped-for fact that glass insulation 
renders the shoes almost completely 
waterproof. 

The insulation feature, now used in 
all Dickerson shoes, hes already proved 
itself beneficial to those whose work 
necessitates much standing or walking. 
The comfort which is a result of the 
even temperature is expected to add ap- 
preciably to the demand for this type of 
shoe. In addition, it is expected that 
the insulation idea will spread to many 
other commodities not yet treated in 
this way, and will do as much for the 
comfort of the consumer as the insula- 
tion of houses against heat and cold 
has done to date. 


Selby michenae Dividend 
CoLumBus, O.— Directors of the 
Selby Shoe Co., stressing a conserva- 
tive dividend policy, recently declared 
a 25-cent quarterly dividend, payable 
March 5 on stock of record Feb. 26. 
The previous quarterly dividend was 
40 cents a share. “In view of present 
general conditions and uncertainties 
for future need for maintaining a 
strong capital position, a conservative 
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6,900 


STOCK NO. 462 


New Prospects 
Every Day* 


Mrs. Day's Ideal Baby shoes will be 





worn by most babies during the earli- 
est stages of foot development. What 
better reason for them. to keep on 
wearing shoes of this brand as they 
grow older? Mrs. Day's Flexible 
Hard. Soles (2-8) are sold in many 
juvenile shoe departments and should 
be sold in all. 


*Approximate number of new- 
born infants every day in U. S. 


| MRS. DAY’S 
‘IDEAL BABY SHOE CO. 


DANVERS, MASS. 


Manufacturers of Fabric—Cushion—Soft Sole— 
Intermediate and 


FLEXIBLE HARD SOLES 








dividend policy should be followed,” 


the directors announced. 


Trade Literature 
This season’s shoe catalogs, judging 


from those seen to date, are not only 
of unusual interest, but are more at- 
tractive than ever before in illustra- 
tion, planning, typographical treatment 
and general appearance. They give a 
comprehensive picture of what’s new 
in shoes and of the styles and types of 
footwear for men, women and chil- 
dren which are available from stock. 
Acknowledgment is made, with thanks, 
for the following, sent to the RECORDER 
for filing and reference: 

Winthrop Shoe Company 

J. J. Grover Shoe Company 

Dorothy Dodd Shoe Company 

M. N. Arnold Shoe Company 

Freeman Shoe Corporation 

Green Shoe Mfg. Company 

John E. Lucey Shoe Company 

P. W. Minor & Son, Inc. 

Queen Quality Shoe Company 

Stone-Tarlow Company, Inc. 

Lockwedge Shoe Corporation of 

America 

The Julian & Kokenge Company 

Pedicraft Shoes 

Antioch Shoe Project, Inc. 

Nunn-Bush Shoe Co., Inc. 

Roberts, Johnson & Rand 

Friedman-Shelby Shoe Co. 

Peters Shoe Co. 
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Craney Joins 
Lockwedge Shoe Corp. 


COLUMBUS, OHIO—Edward B. 
Craney, well-known shoe traveler, has 
joined the sales staff of the Lockwedge 
Shoe Corporation, this city, and will 
represent the company in Texas and 
the South. 





EDWARD B. CRANEY 


Mr. Craney has spent his entire bus- 
iness life in the shoe trade. Before his 
present connection, he was associated 
with the C. P. Ford Co. of Rochester, 
N. Y., and previously with the Free- 
man Shoe Corporation of Beloit, Wis., 
with headquarters in Pittsburgh, Pa. 

During the past National Shoe Fair 
in Chicago, Mr. Craney was elected 
vice-president of the National Shoe 
Travelers Association at their annual 
meeting, held each year during the 
Shoe Fair. 


Leases Store 
Jersey City, N. J.—Polly’s Bootery, 
of New York, has leased a store in the 


new building at 2840 Hudson Boule- 


vard, and moved in on March 1. 





Correction 

In the February Sth issue of the Boot 
and Shoe Recorder, | we announced the 
discontinnance of the manufacturing of 
women’s shoes by the Simplex Shoe 
Mfg. Company of Mil. ke 
We also stated that Simplex would con- 
tinue to manufacture Children’s Shoes; 
no reference was made to Growing Girls’ 


types —* the Shoe Mfg. Company had 


been for past many years. 
The Simplex Shoe Mfg. Company has 
discontinued the manufacture of high- 
heeled style a such as they manu- 


ieuwed Moyea yeas 4 the name of 
and Rich-V ogel. _ policy does 


not an any way affect the shoes now U, S. Pat. No. 1,998,988 
made and formerly made under the 


and’ Sbicer ‘construction. for srovine | MOC RROL ST CaO nn lO eee 


girls and women. 














STA-TITE CORE 
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Slippers 
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DANVERS SHOE Co 
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Nurses’ Shoes | 
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Flexible, Shape Retaining _ 
NURSES’ OXFORDS | 


Made on the | 


New OSCO 
SUPER PLIABLE 
Process 


IN-STOCK 


* 


Owens SHOE Co. 
28 Goodhue St., Salem, Mass. 
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Dancing Shoes and Taps 
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PROFESSIONAL TAP DANCE SHOE 
IN-STOCK 





White Side 
and 
Patent Chrome 
BandC $1.40 


8'/p-12 
12-3 ABandC $1.40 
8 ABandC $1.50 
DAVID T. NATHAN 
138 Lincoln S#., Boston, Mass. 
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Contest for Salespeople 


PHILADELPHIA, Pa.—Swagger, Inc., 
makers of various types of shoe 
polishes sold in retail shoe stores, are 
sponsoring a contest for retailers and 
retail salespeople. Any proprietor or 
salesperson in a store carrying Swag- 
ger Liquid Shoe Wax is eligible to enter 
the contest, and is expected to write 
about fifty words describing why Swag- 
ger Liquid Shoe Wax is easier for them 
to sell. Prices include a radio, hospi- 
tality trays and dinner sets. 

Clarabelle Powell, formerly of the 
Saturday Evening Post, Russell P. 
Carter, president of the Carter-Thomp- 
son Advertising Agency, and Richards 
Jarden, president of the Franklin Re- 
search Company, will be the judges. 


“On the Foot” Styling 


Introduced by Weinstat 


New YorRK—Having acquired from 
Charles W. Conaway exclusive rights 
to the “Stat-shu-styl,” which is regis- 
tered in the U. S. Patent Office, Wein- 
stat, shoe stylist, New York, has an- 
nounced the launching of “On the Foot” 
styling. 

In adopting the “Stat-shu-sty!” de- 
vice all the Weinstat creations will now 
come to life on a perfect reproduction 
of the foot in a shoe. They will have 
the all-important third dimension, so 
necessary in showing how the actual 
style would look on the foot. Perfec- 
tion in balance, symmetry and propor- 
tion are assured. These accurate life- 
like models are then transferred into 
actual shoes. 

These shoes are known as “Manne- 
guin Models,” and are the newest and 
most startling development in the 
Weinstat program of third-dimension 
styling. Never before have styles ac- 
tually been built as finished shoes in 
order to attain the ultimate in depth 
and proportion. The answer to the oft- 
heard remark, “That style certainly 
looks fine on the wood, but how will 
it look on the foot?” has at last been 
found, Weinstat says. 

For not only are these mannequin 
models actual shoes with the perfection 
of fit, harmony of line and blending 
of upper combinations, but they can 
also be readily tried on by mannequins 
in the showroom, or, as they are more 
familiarly known, models. In this man- 
ner each style passes the acid test 
immediately “on the foot,” thus elimi- 
nating any unnecessary development 
expense beyond the showroom. 


Hanan & Son Hold 
Family Party 

New YorK—Hanan & Son held a 
family party for employees of the com- 
pany on February 21 at the Aldine 
Club, 200 Fifth Avenue. More than 100 
niembers of the main office and various 
retail stores of the company, including 
both executives and employees, were 
present. 


ANIAN 


pertect leather 


INNERSOLES 


multiply the comfort, 
value, and wearing life 
of any good shoe. 


Specify them on 
your next order! 


FREE OFFERING 


Write to us on your letter-head 
and we will send you a set of 


VanTan coasters . . . Useful for 
protecting furniture and card- 
tables from wet glasses. 


VAN TASSEL LEATHER CO. 
NORWICH, CONN. 
Makers of the famous 

LEATHERPLUS 








‘WATERPROOF OUTERSOLE 


lad 


Camp Moccasins 


On il lee 


CAMP MOCCASINS 
HAND-SEWED 
COMPLETE LINE-ALL STYLES 
IN STOCK 


No. 111 From $1.28V2 Up 


Send for 
folder 
R-1 197 Flatbush Ave. 











This affair, which started some years 
ago as small get-togethers in one and 
then various stores of the company. 
has attained a permanent status, al- 
though there is no definite employees’ 
club or association in the organization. 

The affair was a big success and the 
program included an excellent dinner, 
followed by dancing and various spon- 
taneous entertainment given by several 
employees of the company. 

Among those who attended the party 
were Herbert G. Hanan, head of the 
firm; John Laycock, executive vice- 
president, and Charles Lanchantin, 
sales manager. George Bridges, of 
Geo. Bridges, Inc., Brooklyn, the oldest 
member of the Hanan family, having 
operated a Hanan agency in Brooklyn 
for more than half a century, was on 
hand and joined in the merriment. 

Jack Werdann was in charge of the 
party, assisted by Ralph Laycock. 





H. CONJOR SHOE CO., INC. 
. Brooklyn, N. Y. 
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CAVALIER 


THE 


SHOE MANS 
POLISH 


BUILDS BUSINESS 
POLISHES — CLEANERS — DYES “...and he's going to have com- 
FOR EVERY flee NEED pany --because | like the Lord 
CAVALIER-BALTIMORE, MD. Baltimore and the way they do 

things. There's an atmosphere 
‘ of quiet good taste that you sense 
the minute you step into the lobby. 

The rooms are smart and comfort- 

able--convenient, individual bed- 

ae head lamps, running ice water, 

Chain Store Efficiency : radio loudspeakers. In the Cocktail 

: Lounge experts provide the per- 


records are made available fect start for a delicious dinner. 
It's good business for my husband 


to independent retailers in the 
P and a grand time for me when 


Recorder’s Stock Record System we stay at the Lord Baltimore”. 
(either in cards or book form) Rates from $3 to $6 single. 








Samples on Request 


MERCHANT’S SERVICE DEPT. 
209 So. State St., Chicago, II. 








—_- 
BALTIMORE, MARYLAND 








Wisconsin Travelers Old Store i in Modern Setting 


Awarded Prize 


MILWAUKEE, Wis.— The Wisconsin 
Shoe Travelers’ Association has re- 
ceived the national cup for showing the 
greatest membership increase during 
the past year: The Wisconsin associa- 
tion reported a 110 per cent increase in 
membership in 1937 over the previous 
year. 


Boynton Store Still in Business 


NEWARK, N. Y.—In a news brief in 
the February 19 issue of BoOT AND 
SHOE RECORDER it was stated that the 
shoe store of J. J. Boynton & Son was 
destroyed in a recent fire. This state- 
ment was erroneous, as the fire, start- 
ing in the Triangle Shoe Store next 
door, did no damage to the Boynton 
store other than a slight damage from 
smoke and water. The Triangle store 
was completely destroyed as stated. 





H. R. Estes With Air-O-Pedic 


CuHiIcaco, ILu.—H. R. Estes, well- 
k i § - 

a and capable traveling shoe sales Spartanburg, S. C.—The Wright-Scruggs Shoe Company, for 35 years in the 
man in the mid-West territory, has 1 ; he d 1 deli q 
ioined the sales staff of the Air-O-Pedic *™me ocation, here, underwent a complete remodeling program a short time ago 
Sine C Hl and today presents this modern and attractive appearance to customers. New 

oe Co., of Brockton, Mass. He will fixtures, lighting and carpeting combine in adding to the charm of the store 
maintain an office at 501 Security Build- iehich has enjoyed a good increase in sales and new customers since reopening. 
ing in Chicago, from where he will 


cover Illinois, Wisconsin and Indiana. 
Mr. Estes was formerly with the number of years with the Irving Drew ritory, where he is well-known and has 


Illinois Shoe Mfg. Corp., and for a Shoe Company in the middle West ter- many friends in the shoe trade. 
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ALBERT TROSTEL & SONS CO 
MILWAUKEE 
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Men's Shoes 
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TING TANNA 


GREAT EASTERN SHOE CO. 
186 LINCOLN STREET 
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Topps Shoe Store Opens 


BALTIMORE, Mp.—Topps Shoe Store, 
is the newest addition to the retail shoe 
field of the shopping district of this 
city. It has been opened at 27 West 
Lexington Street. Women’s footwear is 
being carried exclusively. 





N.S.T.A. Starts 
Membership Drive 


Boston, Mass.—The National Shoe 
Travelers’ Association is looking for- 
ward to a 100 per cent increase in mem- 
bership during 1938 through the efforts 
of Harry Bennigson, newly-appointed 
chairman of the membership committee. 

Mr. Bennigson is sales representative 
for Plaut-Butler, Inc., on the Pacific 
Coast and in the Northwest. He ap- 
preciates the value of trade associa- 
tions, particularly those of the travel- 
ing shoe salesmen under present-day 
conditions, and he is out to sell mem- 
bershhip to every traveling shoe man 
throughout the country. 

Mr. Bennigson expects to visit all 
associations in the West, Northwest 
and on the Coast, and hopes that he 
will personally meet every traveling 
shoe salesman in these territories with 
the view of making them a member of 
the National Shoe Travelers’ Associa- 
tion. 


Iowa Travelers Plan for Show 


Des MOoINEs, Iowa—The Iowa Na- 
tional Shoe Travelers’ Association is 
hard at work on plans for their mid- 
Summer shoe show, to be held at the 
Hotel Fort Des Moines, June 12, 13, 14, 
1938. Early returns give promise of a 
most successful show, surpassing their 
showing of last year. Iowa merchants 
have signified their cooperation and in- 
tention to attend this year’s showing. 

The association will hold its next 
meeting at noon on March 5 at the 
Hotel Fort Des Moines, at which fur- 
ther plans for the show will be dis- 
cussed. The following day, March 6, 
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ELAM. 


PRE-WELTS 


BETTER POSTURE 
| FOR BETTER HEALTH 





And better posture depends on bet- 
ter foot-health. Elam's Pre-Welts are 
scientifically built to guide young feet 

through normal, healthy growth. 














F. S$. ELAM SHOE CO. 


176 No. WATER ST. ROCHESTER, N. Y. 
DISTRIBE TORS 

NEW YORK: 43 urbridge Bldg 

BOSTON: Lane | 

NEW ORLEANS 

LOS ANGELES: B 


enberg & Sons 
ton Shoe Co 








the Travelers will meet with the Iowa 
Shoe Retailers’ Association at the same 
hotel at 1 p.m. for further discussion 
on the show. 





N.S.R.A. Extends Its 


Service 


Membership 


To Canada and Mexico 












Authorized by Special Amendment to By-Laws Approved 
by the Board of Directors 


New YorK—Announcement has been 
made by the National Shoe Retailers’ 
Association of an amendment to the by- 
laws, which extends the privilege of 
affiliate membership to shoe manufac- 
turers and their representatives and 
to members of the allied industries in 
the United States, also to shoe retailers 
and other members of the shoe and 
leather and allied industries in Canada 
and Mexico. The amendment, which was 
approved at the annual meeting of the 
Board of Directors of the association 
in Chicago on January 2, is as follows: 

“Affiliate Membership. Upon ap- 
proval of the Executive Committee, an 
affiliate membership may be extended 
to those who are members of other 
branches of the shoe and leather in- 
dustry or allied industries in the United 
States, and also to the shoe retailers 
and other members of the shoe and 





leather industry or allied industries of 
the Dominion of Canada and the Re- 
public of Mexico, who may desire the 
services extended our regular members. 
Such membership shall not be entitled 
to voting privilege.” 

To take advantage of this privilege 
of affiliate membership in the N.S.R.A., 
shoe manufacturers or others included 
in the groups mentioned should send 
their requests direct to headquarters of 
the National Shoe Retailers’ Associa- 
tion, 274 Madison Avenue, New York, 
N. Y. Affiliate members of the asso- 
ciation will pay the annual dues of 
$5.00 yer pear the same as active mem- 
bers of the association and will enjoy 
all of the association privileges except 
that of voting. They will receive all 
of the reguler N.S.R.A. announcements 
and bulletins, including the monthly 
News Survey, and may participate in 
the semi-annual Style Conferences. 
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Bookkeeping made so simple that a high- 
school boy would have difficulty in making 
errors of entry, if he follows the guide 
written in every-day language. 




















































































































































































































































































































































































































































































































The Most Complete Record 


of Finances in the Most Convenient Form 


CONSISTING OF: giving you at a glance your net profits over any period 
Complete Bookkeeping to date, and any detailed information you may require. 


Records— 
eee Records— The least entries —the least work — 


ageeienes Batenens of the least chance of confusion or errer. 


Daily Record of Salesmen— Sales } DAILY— Receipts 


Comparative Trial Balance— Sales Compar- WEEKLY— Disbursements oss sevens. 


Cloth board loose leaf binder. ison f MONTHLY Itemized Over- DEMAND MORE 


50 Cost of Sales head ACCURATE AC- 
$10- Complete Returns 


— Net Earnings THAN IN THE 
Postage Prepaid USED IN Sere a oe STOCK a. DAILY eg: nw PAST. 
(Cheek with order, please) ORD, IT GIV THE BUS RE ACCURATE RECORDS EVER 
Unless C.0.D. shipment DETAIL. REFILLS IN 
is preferred ONE SET COVERS TWO YEARS’ REQUIREMENTS OF AVERAGE STORE. STOCK. 


<—Q_EMAIL THIS TODAY 














Boot and Shoe Reeorder 
209 Seuth State Street 
Chicago, Ill. 


—Please send me the FINANCIAL RECORD, BOOT AND SHOE RECORDER 


for which find check enclosed for $10.50. 
—Please send me sample sheets for inspection. MERCHANTS SERVICE DEPARTMENT 


209 South State Street—Chicago, Ill. 
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and Want Ad 





SALESMAN WANTED 


WANTED TO PURCHASE 


BUSINESS OPPORTUNITY 











WANTED 


Salesman for Pennsylvania, North and South Caro- 
lina, Georgia and Florida with established trade 
und experience in selling women’s high style sandals 
from large floor stock. Can be carried with other 
non-conflicting line. Strictly commission. State 
experience, accounts sold and references. 


HANNAHSONS SHOE COMPANY 
Haverhill, Massachusetts 


Large Retailer will pay cash for 

your stock of footwear, especially 

better grades of well known brand- 

ed makes. Write information :to 
Box F696 


BOOT & SHOE RECORDER 
239 West 39th St., New York City 


HAVE need for capital to increase business; 
have two shoe departments in south. Pre- 
fer person who could be active in business, but 
will consider silent partner. Amount needed 
three to five thousand. Address F-687, care 
Boot & Shoe Recorder, 239 West 39th Street, 
New York, N. Y. . 




















GOOD OPPORTUNITY 


for salesman carrying pon-competitive line. 
Experienced man with established clientele 
wanted to carry our fast selling line of men’s 
work and dress shoes. Two and three dollar 
retailers. Southern states available. Write 
full details. References necessary. 

Address F604, care 

BOOT & SHOE RECORDER 
140 Federal St., Boston, Mass. 











LESMEN: Stitchdowns-factory case lot 

dollar volume proposition: make up only! 
Commission basis only. Short “‘live’’ line; 
quality shoes—all territories open; state experi- 
ence, record, list of accounts now selling; how 
often called on; how traveling; all references. 
Write—Give code address. Address F-689, care 
Boot & Shoe Recorder, 239 West 39th Street, 
New York, N. Y 





HOE salesman to carry as sideline Indiana, 

Illinois and Kentucky this well known trade 
marked line children’s and growing girls’ shoes. 
SINBAC SHOE CO., Chicago, Illinois. 





WANTED SALESMEN: To sell jobbers line 
of popular priced Men’s, Women’s and 
Children’s shoes in Western Pennsylvania, 
Northern West Virginia, Tennessee, Georgia, 
Alabama and Mississippi. Commission basis. 
For information write full particulars. Address 
F-695, care Boot & Shoe Recorder, 239 West 
39th Street, New York, N. Y. 





POSITION WANTED 


A THOROUGH shoe man, can buy, promote 
and manage at a profit. Twenty-three 
years’ department, chain, specialty store and 
road experience. Metropolitan area. Luther 
P. Burdick, Milford, N. Y. 








P ACIFIC COAST shoe salesman, equipped 
to travel by auto, desires line Ladies’ Popular 
Priced Novelties and Growing Girls for Pacific 
Coast. Have established line of customers and 
would appreciate a deal submitted at once. 
References and details gladly furnished. Address 
F-698 care Boot & Shoe Recorder, 239 West 
39th Street, New York, N. Y. 








LINE WANTED 


SHOES: Top line of Women’s novelties $2.00 
and $3,00 retailers, Children’s and Infants’ 
shoes 50c to $1.95 retailers by salesman with 
following in Georgia, Florida and Alabama on 
commission basis only. Address F-697, care 
Boot & Shoe Recorder, 239 West 39th Street, 
New York, N. Y. 








EPARTMENT store Buyer, manager, sales- 

man desires to make connection with indi- 
vidual owner. Age 35, single, 18 years family 
shoe experience, popular price, with one con- 
cern 15 years, large chain operator. Best refer- 
ence. Address L-493, care Boot & Shoe 
Recorder, 239 West 39th St., New York, N. Y. 





GREATER PROFITS 
for the 
SHOE MERCHANT 


We have a service that will prove 
interesting to every shoe mer- 
chant. It builds up repeat busi- 
ness—brings new customers to 
your store and eliminates losing 
customers through shoe com- 
plaints. With this service you 
will also be able to increase the 
efficiency of your sales force. 
Write for full particulars. 


PRACTIPEDIC INSTITUTE 
2131 N. 44th St. Milwaukee, Wis. 

















WANTED TO PURCHASE 





FOR RENT 


FOR RENT: Kalamazoo, Michigan—Space in 
successful popular price Specialty Store for 
women’s and misses’ shoes. Address E. M. 
Rose, Box 583, Ithaca, N. Y 








SHOE Department Space for rent, in store 
located in New York State. 35,000 popula- 
tion. 100% location between 5 and 10c stores. 
Been in business for 15 years, and enjoying a 
good volume of business. Address F-693, care 
Boot & Shoe Recorder, 239 West 39th Street. 
New York, N. Y. 





Lewis Bros. to Open New Store 


JoLieT, ILt.—Lewis Brothers, shoe 
dealers here, have leased half of the 
Chicago Street front of the Joliet 
Building, formerly occupied by the 
Joliet National Bank. The section will 
be remodeled into a shoe store with 
a 81 foot frontage. There will be 
curved glass windows, a modernized 
front, and year-round air conditioning. 
There will also be a special section for 
handbags. 








SHOE STOCKS BOUGHT 
Complete or Part 
Wholesale or Retail 

BARIS SHOE COMPANY, Inc. 


79-81 READE STREET, NEW YORK, N. Y. 
Telephone WORTH 2-5180-518! 








WE BUY 
Entire or Surplus Wholesale and Retail 
Stocks. Also Brand Shoes such as 
Walk-Over, Florsheim, Enna-Jettick, Vital- 
ity. Arch Preserver, Queen Quality, os- 
tonians, Stetson, Red Cross, Nunn-Bush, Etc. 
IBRVIN BUBIN 
“The House of Jobs’’ 
89 Reade St., Cor. Church 
Phone Barclay 17-7887 New York City 











Buyers of Surplus Stocks 


We will buy surplus or entire stocks of shoes 
from manufacturers, jobbers or retailers, 
QUANTITY NO OBJECT 


KIRSCH-BLACHER CO., Inc. 


106 Duane St. New York 
Phone WOrth 2-5377 and 5378 











mum charge, 75 


address should be counted. 





The rate for all display classified advertisements is 
Classified advertising is payable in advance. ; 
" Advertisements for this page must be in our New York office on Friday of the week preceding publication. Set 


CLASSIFIED ADVERTISING RATES 


The rate for “Position and Lines Wanted” advertisements is 4 cents per word for all undisplayed advertisements. Mini- 
cents. For all other classified advertisements the rate is 7 cents per word. Minimum charge, $1.25. 


When a box number is desired twelve words should be added for the address. In all other cases each word of the 


$5.00 an inch with a maximum of 46 words. 
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HOTELS 





et! OTEL 
Shennox 


SAUNT LOUES 





OF ALL ROOMS $3 50 OR 
SINGLE, $5 00 OR LESS, DOUBLE 








Early Demand for 
Spring Shoes 


Des Moines, IlowA— Early robins 
and abnormal Spring weather for early 
February have made Iowa women 
Spring shoe conscious earlier in the 
season than usual, shoe dealers in Des 
Moines report. Interest is being shown 
in the brighter colors, as a result of 
the spirited promotion of “S»ring into 
color,” which has been played up by 
retailers. Most of the dealers still re- 
ported the best selling in black and blue 
gaberdines. 


Knudsen New Sax 
Buyer on Coast 


Los ANGELES, CALIF.—John Knudsen 
has resigned his position as assistant 
buyer in The May Company’s main shoe 
department to accept the post of buyer 
in the new Sax-Fifth Avenue shop 
which will open in the Beverly Hills 
section about April first. 


New Manager for Nossek’s 


LitTLE Rock, ARK.—I. Drayer has 
been made manager of the shoe depart- 
ment at Nossek’s. He succeeds his 
brother, Julius Drayer, who has taken 
the management of a shoe store in 
Shreveport, La. 

Mr. Drayer has been associated with 
the retail shoe business for fifteen 
years. 


Open New Store 


PROVIDENCE, R. I. — The Wayland- 
Stetson Shoe Shop, 203 Wayland Ave., 
is a new shoe store opened prior to the 
Tecent season by Nathan Daniels and 
John Pero, who also operate a retail 
shoe store in South Weymouth, Mass. 
Mrs. Martha Mayforth is in charge of 
the local store. 


900 Per Cent Gain 
in Dealers 


St. Louis, Mo.—Between Jan. 1, 
1937, and Jan. 1, 1938, the number of 
dealers handling Conformal Shoes in- 
creased over 900 per cent, according 
to R. F. McCarthy, general manager of 
the Conformal Footwear Company, di- 
vision of International Shoe Co., St. 
Louis. 

During this period distribution was 
extended to several additional states, 
and although the expansion had to be 
curtailed last season due to production 
limitations, factory output has now 
been stepped up. This Spring, fran- 
chises are being arranged in a number 
of new territories, and by Fall it is 
hoped that production can be suffi- 
ciently increased to extend distribution 
from coast to coast. 

Despite present business conditions, 
Mr. McCarthy stated that several 
dealers have recently reported substan- 
tial increases in sales, ranging up to 
300 per cent, and that he is looking 
forward to steadily mounting retail 
sales during the Spring. 


Spring Shoes Selling 


DENVER, COLO.—With the coming of 
the resort season, Daniels & Fisher 
Store Co., 16th and Arapahoe Streets, 
are now showing their regular Spring 
stock. 

There are several extremely popular 
styles. The “Iliad,” in black gabardine 
with patent trim, high throat, and side 
cutouts, is very popular. “Flereo,” in 
open toe, high heel, pin-pricked per- 
forated doeskin with four-eyelet tie in- 
cites much interest. “Bagatelles,” in 
doeskin, featuring the wanted Titian 
rust, black and blue, are very popular. 
These pumps have open toe and were 
by Schiaparelli. The “Aramis,” featur- 
ing a moderate heel, pinhead perfora- 
tions in vamp made of tan calf and in 
patent leather and with a self-adjust- 
ing strap from throat to heel to assure 
perfect fit is proving a popular tailored 
sandal. 

Spring shoes are moving nicely with 
accent on the open toes stronger than 
last Spring. 


New Air Corps Officers’ Shoe 


SAN ANTONIO, TeExAS—An officers’ 
Jodhpur Oxford, recently developed 
and promoted by Paul Leske, men’s 
shoe buyer for Frank Bros., is meet- 
ing the approval of the Army Air 
Corps officers for which it was de- 
signed. 

The Jodhpur Oxford, as the name 
implies, is fashioned along the lines of 
a jodhpur boot, with plain toe, instep 
strap and buckle. The shoe is full 
leather lined and is priced at $10.00 
per pair. It is a dress oxford that 
especially fits the needs of officers of 
the Air Corps. 
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MERCHANTS’ NEEDS 





No Mis-Mates with Mate Marks 
2450 2450 2450 


Gus V. Wells—686 45th—Des Moines, Ia. 


Send Free Samples and Prices 





DR. PYLES FOOT OSCILLATOR 


The Most Remarkable Contribution to shoe retailing in 
recent years. Take your store out of the ordinary class. 
Install a Dr. Pyles Foot 

Oscillator, and watch your 

sales ‘‘Jump Ahead.”’ Brings 

io your customer ‘‘instant’’ 

foot relief. Makes fitting 

easier and quicker. ow in 
use by leading shoe 

and department stores 
shroughout the coun- 

try. 


Can be operated by customer or clerk with simplicity. 
Price $38.50, F.0.B., Stockton, California. 
Shipped on FREE trial anywhere in the USA only. 
WRITE TODAY for this liberal offer. Sold on EASY 

payment plan. 


THE VI-PED-EX CORP. STOCKTON, CALIFORNIA 





Tp \2YERTISING 
ln Clippings 


—here's how to get 


More Business! 


HE Vincent Edwards Idea Clipping Ser- 

vice has over 2,000 satisfied users. Each 

order filled according to what you want: 
wholesalers usually request best retail ads; 
manufacturers usually want ads of competi- 
tive brands. 

You will find that a study of newspaper 
ad clippings is the quickest and least ex- 
pensive way to keep in touch with what's 
going on. 

Use coupon below to learn more about 
this valuable service and the special short 
term trial offer. No obligation, of course. 


VINCENT EDWARDS & CO. 
World’s Largest Advertising Service Organization 
342 Madison Ave., New York City 

Please tell me more about your service 
and special short term trial offer. 
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Shoe Fashion News 
[CONTINUED FROM PAGE 26] 


another, top soles of “shocking” pink. 
A rose colored top goes with a black 
sole, a brown top with royal blue. 
Mauve, pink and gold combine in an- 
other sandal, having gold lined ankle 
ties. A double heel model is featured 
in gold and red. 

Creed shows again his square-back 
model made by Bunting. One of his 
new afternoon styles combines black 
kid and antelope, and has a high front 
tongue held by an ankle strap above 
open sides. A sports shoe in brown 
antelope has a yoke front and buckles 
at the side. The third square-back 
model is white suede with tan kid 
trimming. 

Greco has designed a number of new 
models for Henri Bendel, all on Amer- 
ican lasts. He combines leathers, uses 
baby lizard for trimming, and employs 
tiny pipings in bright colors. Promi- 
nent among details is the use of leath- 
ers cut into narrow ribbons. Some of 
these “ribbons” are looped into cocardes 
placed at side-front of afternoon 
pumps, others are used, as sketched, 
for sports models. 

Revers fronts are also noted, often 
contrasting in color. Some brown pumps 
have beige revers stitched all over in 
brown, and lashed across with two 
narrow straps ending in gold buttons. 
The two-strap fastening is a feature 
chez Greco. 

The American last for French shoes 
has a strong supporter in Charles Ritz 
of Enzel’s. Enzel is showing antelope 
and lizard combinations in pumps, 
some with closed, some with open toes, 
on American lasts. Perforations are a 
big feature here, also fine pipings. An 
oxford in black goatskin and suede 
combination is laced with red and has 
red pipings. A box calf model in nat- 
ural color has perforated toe and a 
high tongue hung across with calfskin 
“ribbons.” 

It is generally believed that brown 
will be one of the leading shoe colors 
for Fall. The dark reds are also con- 
sidered strong, especially very dark 
cherry shades. There is no enthusiasm 
here about green. Dark blue remains 
as ever the dark horse in Fall colors, 
although purple navy is spoken of fa- 
vorably. Bright purples and fuchsias 
are regarded as present and future 
trimming colors of first fashion im- 
portance. 


Bettenfield to Manage 


Department 

Des MOoOINgs, -Iowa—S. R. Betten- 
field, of Lexington, Ky., has come to 
Des Moines to manage the shoe depart- 
ment of the Norman Cassiday, Inc., 
women’s apparel shop. The store will 
handle the Nisely shoe lines in women’s 
and misses’ shoes. 
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= pumps, the perennial favorite, 
give promise of being in great demand this 


season. Every woman wants a pair of pumps 


' — and what’s more, she must have a pair 


| for Pi t © . 
tin = Sua ee ‘ | of pumps that fit. Continentals by M. J. Saks 


are made on special pump lasts. They are de- 
signed primarily to fit, not gap at the sides, 
and the patented goring feature at the throat 
guards against “instep bite”. Then, too, 
there’s the added comfort and flexibility 
which comes from the way these shoes are 
made — for they are Compo Shoes (Sbicca- 
Delmac construction). The wholesale price 
of $2.40 allows substantial mark-up and pop- 
ular appeal. Continentals are available from 
stock in AAA to C, in Black Patent Leather; 
Black, Blue, and Brown Kid, as well as 
Black Gabardfne; in 17/8 and 21/8 heels. 


J. SAKS SHOE CORPORATION 
152 Duane Street, New York 


Vol. CXIII, No. 2, BOOT AND SHOE RECORDER, a ae! one. eemeay by Chilton Company (Inc.), Publication office, ‘Chestnut and ‘56th Sts. “Philadelphia, Pa. Bent 
and Executive offices, 239 West 39th St., New York, ered as second class matter November 23, 1932, at the Post Office in Philadelphia under Act of March 3, 187 
"Febeerigtten os price $3.00 per year. Printed in U.S. A. 
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SAVED 


ij by ENDICOTT 


If you are located in a mill or mining town. 
Endicott Johnson “Safetoe” shoes offer you a 
wealth of profitable NEW BUSINESS. They're 
husky and sturdy... made of good, honest 
leather from tip to heel. They're solidly com- 
fortable. The armor-plate steel toe box hidden 
beneath the leather toe-cap, will protect the 
toes from injury even under the crushing 
force of a two-ton blow. And best of all, they 
cost no more than any good quality work 
shoe | 





A 320 lb. cast- 
ing fell 31/2 feet ee fe Endicott Johnson “Safetoe” shoes are avail- 


--. would prob- able for fast delivery from stock, 12 months 
pi ee aa ° \ a year. Order a few pairs today and show 
except for Endi- 4 them in your windows. Every workingman 
cott Johnson in your town is a logical prospect. 

“Safetoe” shoes. 
Note dent in toel 





ENDICOTT JOHNSON 
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JOHNSON S fi SHOES! 





i 
| 
i 
eatin we nace 


BUILT FOR SAFETY — An armor- 
plate STEEL toe box, in place of the 
ordinary fiber or composition toe 
box, keeps toes safe from injury. 
Note heavy, durable construction 
throughout. 


1—Steel Toe Box 
2-3—Full, double oak soles 





IN STOCK 


ENDICOTT, N. Y¥. e 


188A—Men's Black Retan Blucher, Cap 
Toe, High-Carbon Steel Safety Toe 
Box, Leather Vamp Lined, Riveted 
Blucher, Grain Insole, Double Oak 
Sole, Paracord Tap Rubber Heel, 
Nailed Construction. Sizes 6/12.$2.50 


X412—Men’s Black Retan Blucher, Cap 
Toe, High-Carbon Steel Safety Toe 
Box, Grain Insole, Full Oak Middle 
Sole, Full Paracord Outsole, Rubber 
Heel, Nailed Construction. Sizes 6/12. 

$2.15 


1077—Men's Black Elk Blucher, High- 
Carbon Steel Safety Toe Box, Top Bind- 
ing, Grain Insole, Caulk Welt, Full 
Double Oak Sole, Rubber Heel, Good- 


year Welt. Sizes 6/12......... $2.85 


ST. LOUIS, MO. e 


9200—Men's Black Calfskin Blucher 
Oxford, High-Carbon Steel Safety Toe 
Box, Steel Shank, Oak Sole, Rubber 
Heel, All Leather, Goodyear Welt. B, 
(200) 2 / |) Serer, 


991—Men’s Black Elk Blucher, High- 
Carbon Steel Safety Toe Box, Oak 
Sole, Grain Inner, Riveted Steel Shank, 
all Leather, Rubber Heel, Goodyear 
Welt C,D,E. G/l............ @& 


187—Men’'s Black Elk Blucher, Cap 
Toe, High-Carbon Steel Safety Toe 
Box, Grain Insole, Double Kromelk 
Sole, Kromelk Heel, Nailed Construc- 
tion. Sizes 6/12 


NEW YORK CITY 
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ROUNDED 
OUTSOLE 







WITH INSOLE 
INCISION 









Brock SOLE 











PLANET SOLE ROUNDING MACHINE — MODEL E 






The Planet Sole Rounding 
Machine — Model E and 
GAC Splitting Machine— 
Model E are available to 
all Sbicca- Del Mac licensees 









INSOLE RAND 
REMOVED 












GC SPLITTING MACHINE — MODEL E 
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Sbicce-Del Mac process of stock fit- Uno ite 

ting requires particular accuracy and ce fom 

uniformity in the preparation of out- 
sole and innersole. Because both 
pieces are derived from one sole, 


precision in sole rounding and sole 
FOR CEMENT splitting are very important. 


SOLE 
ATTACHING 


The soles of Sbicca-Del Mac shoes may 
be attached by any of four standard 
processes: Cement — Lockstitch — 


heaves McKay Sewn — Goodyear Welt. 


GC SOLE 
itting and attaching the soles of STITCHING 
MACHINE 


Sbicca-Del Mac shoes affords manu- MODEL C 
facturers the advantages of maximum 
operating economy at lowest avail- 


able machine costs. 


Gt CEMENT SOLE ATTACHING 





MACHINE — MODEL B 


UNITED SHOE MACHINERY CORPORATION 


BOSTON, MASSACHUSETTS 

















mt OH » ada POUG TS a " ee Tad } ries , vs ea \eneen a . . i 
mk $i Arey *\ VEER ES Nee Sak eta { Satay? AL UH Ys ¥ H M Bey Wee A id a AUN AE | eee ea Rl TSS De 9 ES RT ee a ae ee airs ae 








BOOT AND SHOE RECORDER, March 12, 1938 











A lattice-work sandal of fabric 
and Colonial Patent 






An open-cut sandal of Colonial Patent 
with s-t-r-e-t-c-h-able straps 





A wrap-around sandalized pump of 






Colonial Patent with contrasting trim 





THESE COOL COLONIAL PATENT SANDALS 


un Mo from Uollypwood 


Out of the West come these new Ferncraft models however, are equally adaptable for other shades in 





2 





to show what’s what in Hollywood’s high-style Colonial’s color range ... colors which are becom- 






fashions for patent leather shoes. ing more popular every week and with every an- ~e 






The Fern Shoe Company, made famous by the stars, nouncement from every fashion center: that color, 
developed these sandals in Colonial Pat- color, COLOR will sweep the world 
this spring. 

Write for a swatch book of Colonial 





















ent for cool wear in warm weather, using 
basic colors like Colonial Black and the 
sensational Colonial Blues . . . Skipper, 
Scotty, and Navy.... All of these styles, 


Patent colors. ... Please address your 


request to our Department R. 








COLONIAL TANNING COMPANY 207 SOUTH ST., BOSTON, MASS. 
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Perfect Specification 
for a True, Pore. . 






agi 


T. is really no substitute for white kid shoes — so light, lovely and easy on the feet. 
And this year, you must have them in abundance with the fashion trend so definitely 
toward femininity and classic beauty. Your shoes of Evans White Kid will have special 


sales appeal because of the rich grain and pure whiteness of this superior Evans tannage. 


JOHN R. EVANS & COMPANY, CAMDEN, N. J. 
hid. 
Me 


THE KID WITH A DEFINITE SALES INFLUENCE 





